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By Phil Stocker, NSA
Sheep. What harmless and resourceful 
creatures they are.

For thousands of years farmers and 
shepherds have kept them on these 
islands. They have provided food for the 
nation’s citizens in the form of meat (and 
milk, to a lesser extent) and fibres to 
keep people warm and comfortable.

Sheep have provided a living for 
many, and at times real wealth too. They 
have done this, in the main, using little 
more than grass and forage energised 
by sunlight and rain. If sheep didn’t 
exist you could hardly design anything 
better, and in a world seeking renewable 
technology and resource efficiency 
the ovine species is deserving of the 
recognition it’s just starting to regain.

Benefits
Sheep have often been kept not only for 
their direct outputs but for the indirect 
benefits they bring to the rest of the 
farming cycle – providing fertility for 
rotational cropping, breaking matted 
turf for easier cultivations and efficiently 
utilising cattle pastures. After several 
decades of being in the luxurious 
position of being able to ignore these 
benefits the tide has turned significantly, 
and the agronomic benefit of sheep is 
starting to be remembered.

But in our modern world of plenty 
the indirect benefits of sheep widen 
and relate closely to the public goods 
agenda – sequestering carbon in soil 
and wool to help climate change and 
weather challenges, maintaining a 
beautiful landscape, supporting diverse 
ecosystems, reducing the risk of 
wildfires, improving access opportunities 
and supporting rural economies and 
communities.

Public goods
The list of public goods could go on but 
reaches the political battlefield when you 
get to food production being included. I 
still believe there are smart and creative 
ways to sell both national food security 
and the creation of a great food culture 
with regional and artisan products 
as a public good. If it’s not formally 
recognised as a public good it’s certainly 
good for our national security and 
wellbeing, and you can argue strongly 
there is market failure in making what is 
good work in practice.

Slowly attitudes are changing 
and, from a relatively recent starting 
point of our future strategy being one 

of needing to increase efficiency in 
order to compete in global commodity 
markets, it is now becoming more widely 
recognised that our future must be more 
aspirational – one of quality rather than 
quantity. Quality being not just our direct 
sheep farming outputs but the quality of 
everything that goes into, comes out of 
and surrounds what we do.

Agricultural Bill
Like it or not this is the direction of the 
draft Agricultural Bill that had its first 
reading in mid-September and should be 
nearing completion in early in 2019. The 
Agriculture Bill, although mainly England 
focused, will heavily influence devolved 
nation agricultural policies too (and 
there are very similar approaches here 
already). The task of NSA is to make 
sure our markets and the policies and 
actions of Government enable this vision 
to work in practice.

Sheep farming, like other agricultural 
enterprises, is facing some changing 
and uncertain times but it has survived 
difficult times before and will survive 
them if they come again. The country 
voted for change and it didn’t take a 
visionary to see that our agricultural 
policies would be part of that change.

With luck no part of the UK will do 
worse than see a seven-year period to 
make a transition, and now our work 
needs to make sure that where we 
transition to can provide a profitable and 
rewarding industry.
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Recognising the benefits 
of sheep – all of them 



Wight, Surrey, Sussex and Kent – and NSA is very active in 
this area with regular meetings, farm walks, social events, 
conferences and NSA Next Generation days.

Anyone with an interest in this work, which has very close 
links with NSA Head Office at Malvern, Worcestershire, should 
contact us for more information. Go to www.nationalsheep.org.
uk/news or contact NSA Head Office using the contact details 
on page 2. 

Regional meetings
While the majority of NSA Annual Regional Members Meetings 
occur early in the New Year, two are happening in the coming 
weeks. Members in NSA Eastern Region have already been 
notified of their event, which was on Wednesday 10th October, 
and the notice here is for members in NSA Northern Ireland 
Region. These meetings are your chance to understand more 
about NSA in your region and raise any questions, so do come 
along if you can.

For members in Northern Ireland: Notice is hereby given 
that the Annual Regional Members Meeting for members of 
NSA Northern Ireland Region will be held on Monday 19th 
November 2018, 7.30pm at AFBI, Large Park, Hillsborough, Co 
Down. More at www.nationalsheep.org.uk/events.

Chance to win ATV
NSA Scottish Region and Honda are working on an exciting 
raffle. Members will be informed when details are confirmed.

SHAWG conference
Wednesday 21st November is a very popular date as, in 
addition to the NSA Next Generation event in Northumberland, 
the biennial Sheep Health and Welfare Conference is also 
being held in Staffordshire.

As a member of the Sheep Health and Welfare Group 
(SHAWG), NSA is pleased to once again be supporting the 
biennial conference and encourages members to attend. 
The day-long event has the theme ‘becoming the best sheep 
industry for health and welfare’ and will focus on target areas 
for the sheep industry to ensure it is ready for the challenge 

post-Brexit. 
Speakers will include vets, consultants, academics and 

farmers. The day will be made up of three sessions (including 
one chaired by NSA Chief Executive Phil Stocker) focusing on 
ensuring responsible medicine use, priority areas for the sheep 
industry, and an interactive problem solving session to discuss 
industry issues such as disease surveillance, health status 
and the use of technology.

The event is 9.30am-3.45pm at the Drayton Manor Hotel, 
Tamworth, Staffordshire, B78 3TW. Places are £25+VAT with a 
discount for group bookings.

Book online at www.beefandlamb.ahdb.org.uk/returns/
health-and-welfare/shawg-conference-news.

NSA Central Region announce date
NSA Central Region has announced the date of its Early 
Gathering as Thursday 24th January at Bakewell Market, 
Derbyshire. We look forward to seeing you there. 

NSA says ‘Vaccines Work’
NSA has been 
supporting work by 
the Responsible 
Use of Medicines in Agriculture (RUMA) Alliance to increase 
awareness of the beneficial role of vaccines.

This has been in the form of an online campaign throughout 
September and October highlighting the differences in vaccine 
uptake between farm animal sectors, as well as the gains to 
be made from storing, handling and administering vaccines 
better.

Figures quoted as part of the campaign state just 42% of 
sheep farmers are currently vaccinating against clostridial 
diseases and pasteurellosis, 36% against enzootic abortion 
and 22% against toxoplasmosis, which are responsible for 
more than three-quarters of abortions or stillbirths between 
them.

Follow the work on social media with the hashtag 
#VaccinesWork and at www.vaccineswork.org.uk.

National Sheep Association
NSA Head Office
NSA, The Sheep Centre, Malvern, 
Worcestershire, WR13 6PH. Call 01684 
892661 (Monday-Friday 9am-5.30pm) 
or go directly to one of the team below.

Phil Stocker
NSA Chief Executive 
pstocker@nationalsheep.org.uk

Julie Jennings
Association Secretary/PA to Chief Executive 
julie@nationalsheep.org.uk

Joanne Briggs
Communications Manager, and Policy Officer 
for England. 
joanne@nationalsheep.org.uk 

Katie James
Communications Officer
katie@nationalsheep.org.uk

Eleanor Phipps
Communications Officer & Sheep Farmer 
Content
eleanor@nationalsheep.org.uk

Gill Callow
Membership Secretary
gill@nationalsheep.org.uk

Nicola Noble
Livestock Researcher
nicola@nationalsheep.org.uk

Helen Davies
Corporate Sales Manager and 
Sheep Farmer Advertising Sales
helen@nationalsheep.org.uk

Karen Sumner
Bookkeeper 
karens@nationalsheep.org

NSA Office Holders
Lord Inglewood
Honorary President

David Gregory
Honorary Treasurer

Bryan Griffiths
Chair of the Board 

Kevin Harrison
English Committee Chairman

Eddie Eastham
UK Policy and Technical 

Chairman

NSA Project Partners
Bob Kennard
NSA Heritage Breeds Project 
Manager
07415 855530
mutton@nationalsheep.org.uk
www.nsamutton.org.uk

Edwin Harris
Welsh Commons Forum 
Chairman
01684 892661 (via NSA HQ)
www.nationalsheep.org.uk/
welshcommonsforum

Find us at www.nationalsheep.
org.uk. Follow us on  Twitter 
@natsheep and like us on   
Facebook/natsheep
NSA is a Company Limited by Guarantee 
registered in England (No. 37818) and a 
Registered Charity in England and Wales (No. 
249255) and Scotland (No. SCO42853). 
VAT No. 273 3469 44

Cymru Wales
Tim Ward
Regional Chairman
01588 620237
timward@btconnect.com

Helen Davies
Regional Development Officer
01691 654712
07976 803066
helen@nationalsheep.org.uk

Eastern
Dan Phipps
Regional Chairman
07836 590996
dphipps@darley.co.uk

Jonathan Barber
Regional Manager
01953 607860
07712 659262
jonathan@ceressolutions.
co.uk

Marches
Antony Spencer
Regional Chairman
07973 301954
antspencer27@aol.com

Lorna Davies
Regional Secretary
07720 250108
marches@nationalsheep.
org.uk 

Northern
Eddie Eastham
Regional Chairman
01228 576382
07770 732817
eandreeastham@btconnect.com

Heather Stoney-
Grayshon
Regional Manager
07966 699930
heather@nationalsheep.org.uk

Northern Ireland
Brian Jamieson
Regional Chairman
07790 673808
bjami245@gmail.com

Edward Adamson
Regional Development Officer
02893 366225
07711 071290
edward.adamson1@gmail.com

Scottish
John Fyall
Regional Chairman
07837 291258
chairman@nsascotland.org
 

George Milne
Regional Development Officer
01334 472403
07831 511330
george.nsa@btconnect.com

South East
Nigel Durnford
Regional Chairman
01666 577723 
nigel.durnford@
foodandfarming.co.uk

Bob Blanden
Regional Manager
01666 860308
07860 689391
bob@nationalsheep.org.uk

South West
Peter Derryman
Regional Chairman
01404 881398
07773 692558
derrymanmum@hotmail.
co.uk

Ian May
Regional Manager
07913 043234
ian@nationalsheep.
org.uk
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Central
Alastair Sneddon
Regional Chairman
01629 812777
alastair.sneddon@bagshaws.
com

Anne Payne
Regional Manager
01142 883241
anne@handbanktexels.co.uk

NSA Regions
News 
Update
Lambing List ready again
NSA’s increasingly popular lambing list 
opens for business again this month.

If you are an NSA member and 
considering taking on some additional 
help for the 2018/19 lambing season 
then visit www.nationalsheep.org.uk/
lambing-list to input details of your 
lambing system and the help that you 
require. Alternatively contact NSA Head 
Office to help input your details if you do 
not have internet access at home, or you 
need to become a member in order to 
use the list.

The list will be available on the NSA 
Next Generation website for students 
and other interested parties to view from 
the beginning of November, from which 
they will be able to contact farmers of 
interest directly to discuss a placement. 
Guidelines are available for both farmers 
and students looking to use the list and 
are available online. 

NSA Next Gen event
NSA Next Generation is taking its annual 
event to Northumberland this year, by 
kind permission of Hexham and Northern 
Marts.

This interactive day for young sheep 
farmers on Wednesday 21st November 
will provide plenty of practical advice and 
food for thought for people passionate 
about working with sheep, be they new 
entrants or from generations of farming 
stock.

More on page 40.

Want to work with NSA?
NSA is looking for someone to carry 

forward the work done by Bob 
Blanden, NSA South East 
Region Manager, so admirably 
for many years.

Our South East Region 
covers Buckinghamshire, 
Oxfordshire, Berkshire, 

Wiltshire, Hampshire and the Isle of 

NSA AGM 2018 
The NSA held its Annual General 
Meeting back in August, with 
many members, office holders 
and staff coming to NSA Head 
Office in Malvern, Worcestershire, 
for the event (pictured below).

The positions of President and 
Treasurer all remain unchanged 
following re-approval from those 
in attendance, and the group of 
Vice Presidents was increased in number with the addition 
of former Trustee Andrew Foulds of NSA Eastern Region 
(pictured above).

Andrew joins a group of passionate individuals who serve 
as ambassadors for NSA and are proactive in promoting and 
reporting opinions and views back to the association. 

Following the formal business of the AGM, NSA Chief 
Executive Phil Stocker led a participative workshop to 
gather views on NSA Sheep 2018 while it was still fresh in 

everyone’s minds. 
Useful feedback was 
collected ensure the 
next national event (to 
be held on Tuesday 
28th July 2020) will be 
even better than the 
success it proved to be 
this time around.

NSA finalists
Congratulations to the many NSA members shortlisted in 
the Farmers Weekly and Farmers Guardian awards, including 
three NSA Next Generation Ambassadors (pictured). Hannah 
Jackson and Jacob Anthony are included in the FW Young 
Farmer of the Year category, and Thomas Chapman is up for 
FG New Entrant.

Sam Jones, host of a recent NSA Marches Region 
farm tour, and Matt and Becky Van der Borgh, hosts of an 
upcoming NSA South East Region farm tour (see page 8), are 
on the shortlist for FG Sheep Innovator of the Year. And the 
three nominees for FW Sheep Farmer of the Year are Gareth 
Beynon and Tom and Helen Garland, both from NSA South 
West Region, and John and Sarah Yeomans from NSA Cymru/
Wales Region.

Making the shortlist is an achievement in itself and 
NSA congratulates them all. The FW winners will have been 
announced by the time you read this, and we wish the FG 
finalists the best of luck.



NSA Northern Ireland Region
By Edward Adamson, Development Officer

It is amazing how nature works. 
Recent grass growth here in Northern Ireland, 
which was unexpected but very welcome, has 
gone a long way to filling silos and barns to 
help us get through the winter. 

Trade at the autumn sales saw desirable 
stock make a similar price to last year, but lesser quality 
was difficult to sell. This may have been the summer drought 
conditions meaning fewer store lamb buyers and/or, for some, 
the realisation of the consequences of a bad outcome in the 
Brexit negotiations.

NSA Northern Ireland Regional Committee has looked at the 
policy document ‘Future Agricultural Policy Framework’ released 
by DAERA, which is out for consultation. It is reassuring to 
see a mention of support for production, but there are several 
other suggestions that give cause for concern. 

We will respond in due course – but there is some irony in 
being given a deadline to reply by when, whatever the industry 
in Northern Ireland suggests and gets agreement on, nothing 
can move forward until a local government is in place to sign 
off proposals. It is frustrating to still have a stalemate with 
politicians refusing to compromise or start to perform the 
duties they get a salary to do.

Farm walks
Agrisearch has held two farm walks on NSA members’ farms, 
including past NSA Northern Ireland Chairman Isaac Crilly. 
Isaac and his wife Elizabeth operate a 400 Belclare / New 
Zealand Suffolk cross-bred ewe flock at Castlederg, County 
Tyrone, and focus strongly on breeding the correct maternal 
ewe for their mid-season lambing flock and on maximising 
lamb performance from grass. Isaac is one of five farmers 
participating in the GrassCheck ‘Lamb from Grass’ project, 
which involves evaluating four and eight-paddock rotational 
grazing systems.

Sheep consultant Lesley Stubbings discussed how to best 
future-proof worm control on your farm and provided guidance 
on assessing ewe body condition and ewe nutrition at tupping 
time. There were also discussions on developing a flock health 
plan for your farm, pre-tupping ram MOT checks and winter-
feeding options and forage budgeting.

We are looking ahead to our Annual Regional Members 
Meeting in November – details on page 3.

NSA Cymru/Wales Region
By Helen Davies, Development Officer

The Welsh Government’s 
consultation on Brexit is crucial 
to the future of our industry and 
NSA Cymru/Wales Region is 
working hard to collate members’ views into 
our response. Please pass your comments to 

me to include, and also consider doing your own response to 
add weight to the issues grassroots sheep farmers know to 
be key.

A pleasant break from Brexit issues will be an NSA Cymru/
Wales Region farm walk on Tuesday 23rd October at Cwm 
Risca Farm, Tondu, Bridgend, CF31 0EH. Home to NSA 
Next Generation Ambassador Jacob Anthony and family, 
this 283ha hill unit farm runs 1,000 Lleyn cross Texels 
alongside cropping, cattle and 40ha of woodland in Glastir. 
For details and to book a place at this free event, go to www.
nationalsheep.org.uk/events.

NSA Cymru/Wales Region was represented by NSA 
Livestock Researcher Nicola Noble at a recent Welsh 
Government meeting to update stakeholders on the Red Meat 
Benchmarking Project and an online self-assessment tool 
currently being designed. As an incentive for farmers to use 
the new tool, which should be available by mid-December, 
a financial reward will be offered to the first 2,000 farmers 
successfully submitting a verified assessment using it. 
The assessment tool is due to be launched on Monday 8th 
October, with further details on its use to be included in future 
NSA Weekly Email Updates.

Carbon production 
Nicola also attended a Welsh Government consultation 
meeting on carbon production. Agriculture is responsible for 
around 12% of all carbon production in Wales, with sheep 
contributing approximately 2% of this. When benchmarked 
against other sectors, we stack up quite well but there are still 
improvements to investigate to help us become more carbon 
neutral. 

Simpler systems for recording / assessing on-farm 
carbon production, easier access to information on carbon 
sequestration methods to be implemented on farm, and advice 
on breeding strategies to produce more ‘carbon efficient 
sheep’ are just a few ways Welsh Government could help 
to achieve the low-carbon pathway they are striving for. The 
consultation period has now ended and a low-carbon delivery 
plan is promised for March 2019.  

The next NSA Cymru/Wales meeting will take place on 
Tuesday 6th November, 2.15pm at Hafod y Hendre on the 
Royal Welsh Showground.
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NSA reports – devolved nations NSA Scottish Region
By George Milne, Development Officer

NSA Scottish Region 
has been hard at work 
in the past weeks 
and months, including 
committee meetings and 
discussions around the 

important Scottish Government ‘Stability 
and Simplicity’ consultation. 

Our full consultation response, with all 
46 questions covered in detail, was one of 110 
responses received by Scottish Government. NSA will follow up 
on many of the concerns raised in the document, particularly 
around the need for the Less Favoured Area Support Scheme 
(LFASS) to continue.

NSA Scottish Region has also recently submitted evidence 
to a Scottish Parliament committee for environment, climate 
change and land reform regarding the Climate Change Bill. The 
Bill focuses on future targets on greenhouse gas emissions, 
targets that NSA Scottish Region does not believe are realistic 
or evidence based. Agriculture will not be in a position to meet 
these targets while maintaining breeding livestock. We have 
never had a starting point set to begin reductions and we have 
moved a significant way in already achieving major reductions 
which have not been taken into consideration. We will attend 
a meeting arranged by Roseanna Cunningham MSP, Cabinet 
Secretary for the Environment, Climate Change and Land 
Reform to further emphasise our concerns.

Rural housing
Recently I attended a rural planning summit held in Inverness. 
The event was jointly chaired by Cabinet Secretary Fergus 
Ewing and Kevin Stewart, Minister for Housing, Local 
Government and Planning.

Mr Ewing opened the meeting saying there was a real need 
for further rural housing, specifically aimed at affordable and 
mid-range build, and there could be opportunities for farmers 
to be encouraged to build one or two houses on their farms 
to support the need for rural housing. This will require further 
discussion within NSA Scottish Region, but it could allow 
opportunities for some farmers. The real aim should be to 
generate a more vibrant rural community while adding financial 
support to farm businesses.

We are keenly watching the activity following the 
announcement by First Minister Nicola Sturgeon back in 
August of £200,000 new funding to support QMS’s 2018 
Scotch Lamb PGI promotional campaign. NSA Scottish Region 
Chairman John Fyall was present at the launch, along with 
representatives from NFUS and QMS, and we are in full 
support of the ‘Scotch Lamb, Naturally’ campaign’ – more on 
page 28.

Z Tags for sheep are available as single 
EID Slaughter or Breeding Tag Sets.
Try the NEW retractable applicator 

designed to lessen the risk of torn ears.

Available instore  |  www.ztags.co.uk

 
 

Previously 
named

EZee Tags

NSA Scottish Region Chairman John Fyall and NSA Next Gen 
Ambassador Zoey Symington at funding announcement.

NSA Northern Ireland Region committee member Issac Crilly 
hosted an Agrisearch farm walk.

The next farm walk will be hosted by Jacob Anthony who runs 
1000 Lleyn X Texels near Bridgend.



his BBQ on standby for the evening’s 
entertainment to follow. 

A good attendance of 25+ people 
gave lots of opportunity to question the 
thought process behind Sam’s choice 
of diversification industries and how 
they fitted alongside each other. This 
conversation spilled back over into 
the grain store while Antony served up 
delicious barbecued sausages.

My next step is to master the art 
of evening lectures and organise an 
autumn session with my fellow Nuffield 
Scholar Geraint Powell, on ‘Sustainable 
grazing strategies that meet ecological 
demands’. More details on further 
events will come soon.

Northern
By Heather Stoney-
Grayshon, Manager
The last NSA 
Northern Region 
committee meeting 
was at Barnard Castle, County Durham, 
and discussed important and topical 
issues including Red Tractor, dip 
disposal, lynx and OPA. 

We also had strong representation 
at the lynx community meeting held 
in Kielder in early August. The local 
community (farmers, other businesses 
and residents) is still very much against 
the idea of releasing these wild animals 
in their backyard and plans were set 
rolling to counteract the strong noises 
coming from Lynx UK Trust.

NSA Northern Region committee 
member Greg Dalton, alongside the local 
NFU, arranged a lamb tasting event at 
Stanhope Show, County Durham, as 
part of Love Lamb Week. This was a 
great way to interact with the public and 
promote lamb as a great tasting dish.

The region also supported NSA Head 
Office staff with a stand at Westmorland 
Show, a very well attended show that 
also provided opportunity for Phil Stocker 
to meet with David Rutley MP, the new 
Undersecretary of State in Defra.

The NSA Northern Region Committee 
will meet again on Thursday 15th 

November. This meeting will come after 
the Defra ‘call for views’ on the future of 
AHDB closes, and so I ask that members 
in the region contact myself or other 
committee members ASAP to share their 
thoughts and help NSA build a response 
representative of the industry. 

We will meet again on Wednesday 
13th February for the NSA Northern 
Region Annual Members Meeting, and 
the wheels are very much in motion for 
NSA North Sheep 2019 on Wednesday 
5th June. Trade stand bookings are 
already open at www.northsheep.org.uk.

South East
By Bob Blanden, 
Manager
I’d like to thank those 
of you who attended 
NSA South Sheep for coming and 
supporting this hugely important event 
in the region’s biennial calendar.

For those that were not able to come, 
you missed a useful and enjoyable day 
that required the efforts and time of a 
lot of volunteers – full report on page 8.

I will report in the next issue on the 
recent joint meeting with AHDB Beef & 
Lamb on minimising carcase loses, as 
this will have gone to print by the time 
the meeting occurs. For everyone’s 
information, there is not a conference 
in the region this year but there will be 
next, as it has been decided to alternate 
with NSA South Sheep.

We have organised a farm walk on 
Thursday 25th October at 2pm, kindly 
hosted by Matt and Becky Van der Borgh, 
Top Paddock Sheep Dairy, Bulls Farm, 
Sedgwick Lane, Horsham, West Sussex, 
RH13 6QE, where they milk 200 ewes 
that lamb in April and June. The ewes 
rear their lambs to eight weeks, then the 
milk is bottled or turned into Friezee Ice 
Cream or cheese. Matt and Becky are 
Chairman and Secretary of the British 
Sheep Dairying Association and finalists 
in this year’s Farmers Guardian British 
Farming Awards. Please contact me if 
you wish to attend, and we may meet up 
for a lunch nearby first.

A calendar has been produced from 
pictures entered into our regional 
photography competitions from this year 
and 2014. Go to www.southsheep.org.uk 
or contact me for information – contact 
details on page 2.

South West
By Ian May, Manager
NSA South West 
Region’s last 
committee meeting 
saw a full agenda, including a lively 
discussion about effective sheep scab 
control given the worrying reports of 
moxidectin resistance and increased 
Environment Agency charges for dip 
disposal.

September saw us hold a joint event 
at Minehead, Somerset, with AHDB Beef 
& Lamb and Exmoor Hill Farm Network. 
The day looked at ways in which sheep 
farmers can maximise financial returns 
by minimising carcase losses through 
improved disease management and good 
lamb selection for slaughter. Special 
thanks to Dave Knight for hosting, to all 
those who presented on the day and to 
Shearwell Data for sponsoring the BBQ 
afterwards. An enjoyable and informative 
day was had by all.

In November we will be holding 
another open event looking at the 
halal sector and its importance 
for the sheep industry. We have 
arranged for Awal Fuseini, AHDB Halal 
Sector Manager, to join us at the 
Waie Inn, Zeal Monachorum, Devon, 
EX17 6DF, 7.30pm on Monday 19th 
November. Refreshments will follow the 
presentation and discussion so please 
contact me to book a free place – 
contact details on page 2.

Planning is well under way for NSA 
Sheep South West on Tuesday 18th 
June 2019 at Southcott, Burrington, 
Umberleigh, Devon, EX37 9LF, hosted 
by NSA Chairman Bryan Griffiths and 
wife Liz. Information about stand space 
bookings and sponsorship opportunities 
is at www.sheepsouthwest.org.uk.

Visit www.nationalsheep.org.uk/
events to keep up-to date with events.

Central
By Anne Payne, Manager
NSA Central Region 
sponsored two events 
this summer – Eccleshall Speed Shear 
in Staffordshire and Hope Show in 
Derbyshire. 

The speed shear, now in its third year, 
held a series of competitions throughout 
the evening for 56 enthusiastic shearers, 
all of whom were well-supported by 
the 1,226 people attending. The event 
raised a total of nearly £12,000 for three 
chosen charities and NSA Central Region 
was delighted to support it. 

At Hope Show I arrived to find NSA 
Membership Recruitment Officer Abi 
Swaffield wrestling in the wind to erect 
a borrowed frame after the NSA gazebo 
had come to rest in the carpark the night 
before! Despite that, we had a good day 
with plenty of enquiries. The winner of 
the interbreed championship, sponsored 
by NSA Central Region, was D. and R. 
Metcalfe from Edale, with their two-shear 
Bluefaced Leicester. 

Looking ahead, the NSA Central 
Region Early Gathering will be on 
Thursday 24th January 2019 at Bakewell 
Market, Derbyshire, and the committee 
is busy planning for this. The theme 
will be ‘Attention to detail: small gains, 
big impact – Vital information for an 
uncertain future.’

Reports from breeding sheep sales 
this autumn seem to be variable but 
Alastair Sneddon, NSA Central Region 
Chairman and Bagshaws auctioneer, 
sold more than 5,000-head at the 
early September sale. He says there 
was excellent trade for the best but a 
difference of 100% between the best 
and the worst with figures from £70 to 
£160 for the best.

Eastern
By Jonathan Barber, 
Manager 
There is an air of 
optimism in our part of the country with 
many of our farming friends, especially 
those who are new to sheep or about to 
become new to sheep.

The NSA messages and those of 
many others, to encourage the return of 
the golden hoof to our arable rotations, 
is bearing fruit. Interest in sheep as the 
saviour of our soil structure, soil fertility 
and aid to management of weeds and 
weed grasses, increasingly without the 
use of herbicides, is growing, as well as 
producing an outstanding product. 

Younger members in NSA Eastern 
Region have been meeting monthly 
over a pint and visiting each other’s 
enterprises. The next meet up is 

about sheepdogs and attendees 
are encouraged to bring their own 
along. Robert Spink, NSA Next 
Generation Ambassador and NSA 
Eastern Region Vice Chairman, can be 
contacted on 07935 302873 if you 
wish to join the fun. Robert has been 
aided in organising this group by fellow 
Ambassador George Hartley-Webb. 

Marches 
By Lorna Davis, Secretary
As newly appointed NSA 
Marches Region Secretary, 
I would like to introduce myself and 
welcome you all to reading my first 
regional report. 

Since taking on the post I have 
been fortunate to be involved in an 
enthusiastic agenda of events planned 
over the coming year, giving the 
committee lots of food for thought on 
how a series of lectures, NSA Next 
Generation Shepherds’ events and farm 
visits would value the regions’ members. 

The first of these events has 
already happened, a farm walk at Sam 
Jones’ Brook House Farm, Redditch, 
Worcestershire, and it didn’t disappoint. 
Sam demonstrated the value of investing 
in time-saving equipment for flock 
management and how this had enabled 
him to grow his diversification business 
in the remaining barns to spread 
financial risk.

Our event started with my introduction 
to the committee, and an opportunity 
to demonstrate how notetaking is a 
skill I’m still developing! Sam’s grain 
store created a very thought-provoking 
committee room, with Anthony Spencer, 
NSA Marches Region Chairman, having 
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NSA reports – English regions
Speed shear charity success 

Open winner of the Eccleshall Speed Shear was Steve Rowbery. The event was 
sponsored by NSA Central Region.

Tips on farm efficiency

The NSA Marches Region farm walk included a talk by Sam Jones, who hosted the 
event, on the benefits of investing in time-saving equipment. 

Carcase loss advice

NSA South West Region teamed up with AHDB Beef and Lamb and Exmoor Hill Farm 
Network to put on an event giving tips on maximising financial returns by minimising 
carcase losses. 

Defra discussions

Defra representative Simon Hall spoke 
about the Livestock Information Service 
on the NSA stand.



The change to a later date and a 
permanent site gave a very different 
feel to NSA South Sheep 2018 – and 
the new attractions offered to visitors 
were well received.

One such addition was a discussion 
workshops programme to run alongside 
the usual seminar line-up. With more 
political and industry-level topics 
confined to seminars, the workshops 
allowed opportunities to discuss more 
practical topics including integration 
of sheep within arable rotations, on-
farm homeopathy, 
lameness 
management and 
addressing sheep 
worrying.

Another new 
feature was 
handling equipment 
demonstrations, 
which allowed 
visitors a chance 
to see sheep 
handling kit working 
in a realistic 
environment. 
There were also 
competitions for live 
sheep on the day, 
with open classes 
for live prime lambs and progeny classes 
for South East Texel Club members.

Event firsts
A first for the event was a farm 
sheepdog trial, which was set in the 
main-ring with a tough and testing course 
expertly judged by David Rees. This was 
an interesting competition with some 
different challenges to a conventional 

trial and offering 
something different 
for both competitors 
and spectators.

A ‘Gift of the 
Gavel’ auctioneering 
competition was 
won by 21-year-old 
Lewis Martin from 
Kent – but credit 
also goes to 12-year-
old Izzy Goffin for 

having the confidence to stand up and 
sell a ready-packed and butchered lamb. 
The auctioneering raised nearly £100 
each Farming Community Network and 
Henry Plumb Foundation, with thanks to 
Randall Parker Foods for donating the 
lambs. Thank you also to Ian Winstone, 
Dunbia Master Butcher, and Julien 
Purseglove, Sainsbury’s Head Butcher, 
who carried out butchery demonstrations 

throughout the day.
Wyn Williams from Dunbia also led a 

seminar on optimising lamb sales at the 
farmgate. He was proceeded by a range 
of other speakers looking at future-
proofing farm business post-Brexit. 
These included topics on increasing 
lamb output and promoting positive 
landlord and tenant relationships.

Thanks
Event Organiser Bob Blanden says: 
“Moving to a permanent site made the 
preparations required from a small army 
of volunteers massively more simple. On 
talking to many of the trade, the quality 
of visitors was good, with some trade 
surpassing their expectations.

“There are too many people to thank 
to name them individually, but we are 
very grateful to Major Sponsor MSD 
Animal Health, speakers in the seminars 
and workshops, competition judges, and 
all volunteers and attendees. I would 
personally like to thank everyone who 
gave their time and also Event Chairman 
Sam Stanisstreet and my Co-Organiser 
Zoe Stanisstreet.”
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Ewbol
Productive 

Healthy 
Profitable

ForFarmers Ewbol range 
provides quality ewe and 
lamb feeds for all systems.

The benefits of feeding 
ForFarmers Ewbol 

range:

For more information speak to your local 
account manager or call 0330 678 0982

 info.uk@forfarmers.eu 
 www.forfarmers.co.uk 
 ForFarmersUK

Increases forage 
digestibility

Reduces twin 
lamb disease

High 
Energy

Improves lamb  
survival and 

vigour
Increases fibre 

digestibility

Quality 
protein

01750 724 110    sales@roxan.co.uk
www. .co.uk  

New extended range of 
supplementing products available 

direct from ROXAN!

Butchery demonstrations took place with 
top UK butchers. 

NSA South Sheep sees successful 
new competitions and demonstrations

A packed schedule of workshops and seminars saw a good 
turnout throughout the day.

The farm dog trial took place in the main ring and was judged by David Rees. 

Event fact file
Event: NSA South Sheep 2018.
Venue: South of England Showground, 
Ardingly, West Sussex.
Date: Saturday 8th September.
Competition winners: -
Farm Sheepdog Trial: Jed Watson with 
Cap.
Prime lamb selection: Lewis Martin, 
Kent.
‘Gift of the Gavel’: Lewis Martin, Kent.
South East Texel Club Progeny: Mr and 
Mrs Nick Piles.
Prime lambs: Tim Butcher (Vendeen).
Fleeces: Susie Parish (Fine).
Full competition results at www.
southsheep.org.uk.
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Don’t 
welcome 
resistant 
worms 
to your 
farm
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Act now.  
Use Zolvix™ as 
part of your 
farm protection 
quarantine dose.

Remove the 
resistant  
worms other 
wormers  
leave behind.

For further information call Elanco Animal Health 
on +44 (0)1256 353131 or write to Elanco Animal 
Health (the animal health division of Eli Lilly and 
Company Limited), Lilly House, Priestley Road, 
Basingstoke, Hampshire, RG24 9NL. 

Zolvix™ 25mg/ml oral solution is a broad spectrum 
anthelmintic for the treatment and control 
of gastro-intestinal nematode infections and 
associated diseases in sheep including lambs, 
hoggets, breeding rams and ewes. Legal category:  
POM-VPS  in UK. Information regarding the 
side effects, precautions, warnings and contra-
indications can be found in product packaging and 
leaflets; further information can also be found in 
the Summary of Product Characteristics. Advice 
should be sought from the medicine prescriber 
prior to use. Zolvix, Elanco and the diagonal bar 
logo are trademarks of Elanco or its affiliates. 
Use medicines responsibly (www.noah.co.uk/
responsible).  
©2018 Elanco or its affiliates. UKSHPZOL00089a. 
rdp30254.
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Rugby Farmers Mart, Warwickshire, 
welcomed NSA Eastern Region to 
Stoneleigh Market at the end of August 
for a catalogued entry of 121 rams 
covering several, mainly continental 
breeds.

Tom Willoughby of Leyburn, North 
Yorkshire, and Roger Coombes, Burford, 
Oxfordshire, judged the stock before the 
sale and gave the championship prize 
to a pen of Texels from Barbara Smith 
of Slapton, Northamptonshire. Top price 
was 700gns paid twice for animals 
from the champion pen, purchased by 
the judge Mr Coombes and also Dave 
Mitchell. 

Strong trade
Alan Thomas from Leicestershire filled 
the ring with his first-placed pen of 
Charollais, which sold at 680gns with the 
purchaser taking all three. Suffolks sold 
to 640gns from J.B. Cook of Southam, 
Warwickshire, while cross-breds topped 
at 530gns from Colin Roots.

Auctioneer Craig Thompson said 
the trade was excellent trade with 
purchasers prepared to pay 400-600gns 
for good commercial animals and well 
over 100 rams finding new homes. 

High clearance at Rugby

The highest price at the 40th 
anniversary NSA Wales & Border Ram 
Sale went to a Bluefaced Leicester ram. 
The 12,000gns sale was the highlight 
of a day that saw good rams sell well, 
but otherwise reflected current political 
and weather concerns.

Executive Director Jane Smith 
said: “In a year when trade has been 
unpredictable, we saw a fairly solid trade 
with some really high prices for top tups. 
Prices reflected the fact that it’s been 
such a difficult year and some farmers 
are into winter supplies.” There was 
an 80% clearance of the 4,727 rams 
forward. Turnover was £1.84million, 5% 
down on the previous year.

Blueface
The 12,000gns ram was sold by Vale of 
Glamorgan couple, semi-retired Tudor 
and Janet Harris. The Bonvilston yearling 
was out of a homebred ewe put to the 
sire Cendy. The breed reserve champion 
in the pre-sale show, it sold jointly to two 
Scottish purchasers, Hazel Brown in the 
Scottish Borders and Martin Qunn of 
Fife.

A Blue Faced Leicester ram lamb from 
Scott Thomason, Piel View Flock, Barrow-
in-Furness, sold for 5,000gns.

The highest priced Texel was the 
breed champion, a Canllefaes yearling at 
5,200gns. It was one of 13 tups brought 
to Builth and all sold by brother and 

sister team Euros and Myfannwy Davies.
Euros said: “The trade went better 

than I had expected. People are getting 
choosier every year. I put it down to the 
hard spring. People were feeding ewes 
all summer so have spent a lot of money 
on feed.”

A home bred shearling from Geoff 
and Bridget Probert’s Mortimer Flock in 
Worcestershire topped the Charollais 
trade at 4,000gns. Out of a Foulrice tup, 
it sold to Huw Roberts, who runs the 
Bachymbyd flock at Ruthin, North Wales.

HRH The Princess Royal joined the 
40th anniversary sale celebrations. 
Pictures and more top prices on pages 
12-13. 

12,000gns top at Builth

A homebred Bluefaced Leicester went 
from the Vale of Glamorgan.

An 85% clearance rate set the tone for 
a successful NSA South West Ram Sale 
in mid-August.

F.H. Chave and Son of Wellington, 
Somerset, had the top price of the 
day of 1,450gns for a Texel shearling 
with another, the show champion, at 
1,000gns and an average of £716. 

The few Texel females entered 
saw little demand, selling to 250gns 
for a shearling from Malcolm Yeo of 
Barnstable, Devon. 

Good quality
The champion Beltex, put forward by 
Andrew Bishop of Gloucestershire, 
reached 1,300gns while a shearling 
ram from H.C. Derryman and Sons of 
Yarcombe, Devon, was the top priced 
Suffolk at 800gns. Only a few Suffolk 
ram lambs were forward and these 
reached 550gns for Robin Irwin of Kings 
Nympton, Devon, while local breeder 
Louise Elworthy sold Beltex ram lambs to 
400gns. 

There were fewer Charollais’ entered 
and, while the quality was good, the 

trade was more selective. Angus and 
Sue Howie topped the day for a shearling 
at 720gns, while the champion from 
John Barker and family, a ram lamb from 
their flock at Wellington, Somerset, went 
on to sell for 650gns to the show judge. 
Carol Irwin sold to 600gns for a ram 
lamb and topped the female trade at 
500gns for a shearling.

There was a small crowd around 
the new non-MV ring all day, seeing a 
Bluefaced Leicester topping at 350gns 
for Brian Dallyn of Barnstable, Devon, 
a price that was also achieved for a 
Charollais from Harold Keast of Crediton, 
Devon. 

Strong prices at Exeter 

The sale saw a busy day with an 85% 
clearance rate.  

Top prices for Suffolks reached 640gns, 
with a Texel taking top price at 700gns.

Regular buyers drove demand for 
quality rams at the NSA Eastern Region 
Ram Sale at Melton Mowbray Market, 
Leicestershire, in mid-September.

The first-prize winning pen of 
Charollais shearling rams from Gemma 
Maxwell of Fordham, Cambridgeshire, 
a group of strong, well-grown tups, 
averaged £660 for the eight and saw 
the top individual price of the day – 
1,000gns offered by a buyer from 
Burton Lazars, Leicestershire. Next best 
achieved 900gns, purchased by Burton 
Farms, Rempstone, Nottinghamshire, 
which took another one from the pen at 
780gns.

Regular buyers
The champion pen of shearling rams 
was from Texel breeder and regular 
vendor Barbara Smith from Slapton, 
Northamptonshire. She achieved 920gns 
twice and the buyer for both of these 
shapely tups was W.T. Carr and Sons of 
Loughborough, Leicestershire. The flock 
also had a pen of four Texel ram lambs 
forward, which sold up to 480gns to 
Goadby Hall Estate, Leicestershire. 

Ruth and Tom Mawer of Grantham, 
Lincolnshire, won the prize for champion 
pen of ram lambs, presented by Melton 
Borough Council, which supports the 
annual sale. This pen of Charollais 

achieved top ram lamb price on the 
day at 650gns for one that sold to D.S. 
Edwards. 

Suffolk rams were less in demand 
with a disappointing clearance rate. 
Topping this section was C.D. Timm from 
Appleton Roebuck, North Yorkshire, who 
sold a shearling ram for 920gns to J. 
Pointer. Mr Timm also topped the cross-
bred section at 880gns for a Charollais 
cross Beltex sold to local farmer Ros 
Turner. 

Strong winds the morning of the 
sale had played havoc for some regular 
buyers who were forced to miss the 
event and which undoubtedly led to a 
slightly reduced number of purchasers.  

Charollais tops Melton

The top price Charollais shearling ram 
sold for 1,000gns.



Zebs Lad. The Princess also presented 
retiring Suffolk breeder and NSA Wales & 
Border committee member John Sinnett 
with a crystal goblet in recognition of 
his service. He also found time to sell 
the top priced Suffolk, a 1,500gns ram 
lamb. 

Meeting HRH
NSA Wales & Border Ram Sales 
Chairman Richard Gwilliam introduced 
two of the youngest consignors Ellie 
and Hannah Owens, to the Princess 
Royal. They said they were at first a little 
nervous but soon relaxed when they 

realised how interested and informed 
HRH was. 

Brynmor Morgan, one of the original 
team who got the first NSA Wales & 
Border Ram Sale up and running in 
1978, also had the chance to meet and 
talk to the Princess, along with NSA 
Chief Executive Phil Stocker and long 
term sale sponsor Jonathan Guy.

With the NSA Wales & Border Ram 

Sales being very much a family affair, 
sale stalwart Olwen Kinsey Jones made 
the Princess the gift of a bobble hat for 
her new baby granddaughter.

Family ties
North Country Cheviot breeders David 
Pittendreigh and Gwynne Davies, 
discussed with Princess Anne the breed 
so favoured by HRH The Queen Mother. 
The Princess’ interest was clearly 
sparked as she stopped to watch the 
bidding.

The biggest challenge of the visit by 
HRH The Princess Royal to the 40th 
anniversary NSA Wales & Border Ram 
Sale was keeping her on the move. 

The Princess showed a keen 
knowledge and understanding of farming 
and was clearly fascinated by the 
livestock and in the people whose lives 
centre on producing some of the UK’s 
finest breeding sheep.

The first stop was at the Badger 
Face Welsh Mountain  ring, where 
the Princess Royal presented the 
Championship cups to Aron Hemmings 
of Llandeilo and Gareth Jones from 
Carmarthen. NSA Wales & Border Ram 
Sales committee member Lucy Levinge, 
and Badger Face Society President 
Kate Hovers, explained the difference 
between the Torddu with its black 
markings and the Torwen with its white 
markings. 

Princess Anne was happy to interrupt 
her schedule and chat to producers such 
as Agnes Campbell, whose daughter 

Lorna’s Suffolks caught the Princess’s 
eye. 

NSA Wales & Border Ram Sales 
Committee Chairman Richard Gwilliam 
was delighted with the visit and thanked 
Executive Director Jane Smith for her 
hard work in making the day a success. 
Mr Gwilliam said the Royal visit was a 
fitting tribute to the sale’s founders.

Enjoyable visit
He added: “I’d not met the Princess 
Royal before. She is very easy to speak 
to and knowledgeable about agriculture 
and the wellbeing of the animals. She’s 
also got a great interest in what’s going 
on. I think she enjoyed the morning. 

“She was very interested in 
everything, even though she had two 

more calls to make later in the day. She 
was in no hurry whatsoever and was 
happy to talk to anyone and everyone. 
It’s a great honour that she gave her 
time to come here and everyone was 
very pleased to see her.” 

Recognition
As a day of celebration marking 40 
years since the sale started, Princess 
Anne recognised Executive Director Jane 
Smith for 25 years of service to the NSA 
Wales & Border Ram Sale and presented 
her with a framed print of her horse, 

Royal visit to the 40th anniversary NSA Wales & Border Ram Sale

E&M Davies bred the top priced Texel.

Geoff and Bridget Probert had the top 
priced Charollais.

Princess Anne stopped to chat and watch North Country Cheviots in the ring.
Sale Executive Director Jane Smith was recognised by the Princess for 25 years’ 
service to the Wales and Border Ram Sale.

Princess Anne spoke with Phil Stocker, Brynmor Morgan and Jonathan Guy.
Princess Anne presented the Badger Face cup to Aron Hemmings and Gareth Jones.

Two of the youngest consignors Ellie and 
Hannah Owens with the Princess. 

Olwen Kinsey Jones gives the Princess a 
homemade bobble hat.

John Sinnett was given a crystal goblet.
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More top prices
Berrichon 2,200gns

Blue Texel 2,200gns

Lleyn 2,000gns

Beltex 1,300gns

Badger Face 1,240gns

Welsh Mountain 1,200gns

Border Leicester 1,100gns

South Country Cheviot 1,100gns

Sale highlights
• 40 years after their father began 

at the sale, brother and sister 
Euros and Myfannwy Davies of 
Pencparc, Cardigan, won the Texel 
championship and achieved the top 
breed price of 5,200gns, paid by 
W.G. Davies and Son, Penderyn, 
South Wales.

• Other top Texel prices were 
3,800gns for a Texel from Geoffrey 
Stringer, Talgarth, and 3,800gns for 
an unregistered Texel.  

• As well as the top sale price of 
12,000gns, a Bluefaced Leicester 
ram lamb from Scott Thomason, 
Barrow-in-Furness, Cumbria, sold for 
5,000gns.

• Regular buyer Huw Roberts of 
Ruthin, North Wales, returned to buy 
another Charollais from Geoff and 
Bridget Probert of Worcestershire. 
The homebred shearling made the 
top breed price of 4,000gns.

• Berrichons and Blue Texels both 
topped at 2,200gns, while Lleyns 
sold to 2,000gns.

• The top Suffolk price was 1,500gns, 
achieved by retiring breeder and long-
term sale supporter John Sinnett.

SPONSORED PIECE



Young sheep farmer Charlotte Dring has 
been selected as the third winner of a 
package of Tornado wire and fittings as part 
of NSA’s membership prize draw for 2018. 

Charlotte was entered into the prize draw 
when joining NSA at the Great Yorkshire 
Show in July, making the decision to become 
part of the organisation after establishing 
her own flock of pedigree Texels on her 
family’s beef unit at Hollins Farm, Pickering, 
North Yorkshire. Charlotte comments: “I am 
really excited to have won, it was a lovely 
surprise as it was a while ago since the 
Great Yorkshire Show, and I had forgotten 
about the prize draw. When I received the 
message saying I’d won I was thrilled, my 
first reaction was ‘I never win anything!’”

Experience
She has experience with the Texel breed, as it was used as a 
terminal sire across the 1,250 Mule breeding ewes on a unit 
where she worked as a shepherd, but she says is considering 
getting some rare breeds of sheep too. 
Whichever breeds she goes for, Charlotte hopes to expand her 
flock and says winning this prize will allow her to create a more 
permanent space to do so. She says: “I am hoping to keep my 

sheep separate so this prize will benefit my 
business by removing the need to purchase 
the kit to fence my paddock off. It means it 
will be a more permanent area for my flock.” 

Joining NSA
Charlotte decided to join NSA to keep up to 
date with what is happening in the sheep 
industry, a subject that is close to her 
heart. “I love reading NSA’s notices and 
publications,” she says. “I have loved sheep 
all my life and my favourite time of the year 
is lambing. The rush and adrenaline around 
is the best feeling so I am very excited to 
grow and expand my own flock.”

As part of the prize package, donated by 
Tornado, a long-standing supporter of NSA, 
Charlotte has won a set of stock fencing wire 

and fixings worth more than £450. Her membership supports 
the organisation’s work to provide a voice for the UK sheep 
sector at this crucial time and gives access to a wide range of 
benefits.

All new members joining NSA in 2018 are automatically 
entered into a prize draw, as well as existing members who 
recommend friends or neighbours to join by passing on a 
membership form with their name already on it. After each 
draw, all non-winning entries automatically roll over to the next 
draw. One further prize draw will be made in November 2018. 

Full terms and 
conditions can be found at 
www. nationalsheep.org.
uk/draw.
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                                                                                                 Postcode:

Tel:   
  

Email:

NSA OFFICE USE: PROOF OF AGE SEEN?

Supplying your email address will allow us to send you the NSA Weekly Email Update, packed full of news and information.

Supplying a mobile phone number will allow us to send you occasional text messages about NSA events in your area.

Your Sheep Enterprise
No of commercial  
breeding females?

No of pedigree  
breeding females? 

No of bought-in store  
lambs finished per year?

Please state where you obtained this   
form from and your reasons for joining:

NSA OFFICE USE

CASH    /    CHEQUE    /    CARD

Individual Subscription  £55
Under 27’s Subscription  £27.50(UK ONLY)

Eire, Europe and Overseas   £60(UK £)

Please use Gift Aid to make your subscription worth more to NSA. For every pound you give us, we could earn an extra 25p from the Inland Revenue. NSA will not claim Gift Aid on a new member’s first membership  
subscription payment.  Gift Aid Declaration: I want the National Sheep Association to treat all subscriptions  I make from the date of this declaration until I notify you otherwise as a Gift Aid donation.  I am a UK taxpayer  
and understand that if I pay less Income Tax and/or Capital  Gains Tax than the amount of Gift Aid claimed on all my donations in that tax year it is my responsibility to pay any difference.    TO GIFT AID PLEASE TICK HERE...

Your membership means you will receive a wide range of benefits, including free or half price entry to all NSA Sheep Events.  By subscribing you also become part of NSA’s Wider Interest Group.   

For full terms and conditions and details of our NEW Privacy Policy please visit www.nationalsheep.org.uk. If you would like to request a hard copy please telephone the office on 01684 892661 or email dataprotection@nationalsheep.org.uk.

Has an existing NSA member recommended you to join? If so fill in their details below and they too can be entered into NSA’s prize draws,  

or are you already an NSA member? To be entered into the prize draw, fill in your details above and pass this leaflet onto a friend to sign up

SF

Tornado prize winner will use 
her winnings to expand flock

Did you know?
NSA is also giving away a pair of Redback boots to one 
lucky winner, in partnership with Outback Outfitters. NSA 

collected entries at 
events throughout 
the summer - but the 
competition is still 
open online at www.
nationalsheep.org.uk. 

Charlotte Dring will use the prize to 
create a space for her new flock.



There are now less than 170 days 
before we exit the EU – a period close 
to the gestation period of a ewe and 
one that means many sheep will not 
have even lambed in 2019 by the time 
our membership is over.

And while we are no closer to 
knowing how the Government is going 
to achieve its long-promised ‘free and 
frictionless trade’ we do at least have 
a draft Agricultural Bill outlining future 
farm support, and a series of technical 
notices suggesting what will happen if no 
deal is reached with the EU.

NSA Chief Executive Phil Stocker 
says: “We recognise the need for 
preparations for a no deal scenario 
and, in that context, welcome the 
Government’s technical notices – but 
the contents of those notes simply 
reinforce why we must keep working 
towards a deal that allows the export of 
UK lamb. NSA continues to work hard to 
encourage the Government to listen to 
the needs of farmers.”

Agricultural Bill
Activity to influence the Agriculture 
Bill as it begins its journey past MPs, 
through the House of Lords and into 
the statute books is also keeping NSA 
busy. As well as covering England, the 
Bill makes provision for farmers in Wales 
and Northern Ireland, until such a time 
as they draft their own Bills, and so staff 
and office holders are contacting and 
meeting with contacts in Defra and the 
devolved nations, as well as reaching out 
to MPs who may propose amendments 
to the Bill. NSA Scottish Region is doing 

this work north of the border, where 
the Scottish Government is only slightly 
behind its colleagues in Westminster.

The Government says by 2021 it will 
have established the new Environmental 
Land Management Scheme (ELMS) as a 
structure to reward farmers in England 
for the public goods they provide. NSA 
is calling on the Government to expand 
the list of public goods to include food 
security, and believes it is necessary for 
the Government to recognise the vast 
amount of work farmers are already 
doing for the environment, countryside, 
rural communities and animal welfare.

Public interest
Mr Stocker continues: “Maintaining 
the provision of nutritious, quality food 
is in the public interest and we don’t 
believe this can be achieved by leaving 
it to the vagaries of a purely profit-driven 
marketplace. If a new public goods 
model is going to work in any part of the 
UK, the interpretation of those goods 
needs to be far wider.

“There also needs to be a simple 
model to allow the majority of everyday 
farms to benefit, rather than having to do 
even more than the great work already 
being done. We believe an average 
baseline payment in recognition of the 
broad public value of productive farming, 
which can be further built on via optional 
schemes, is in the long-term interest of 
society.” 
NSA has welcomed the proposed seven-
year transition period but suggests it 
is not that long when you consider the 

scale of the change being proposed and 
the adjustment farm businesses will 
have to make.

“Having a transition period is one 
thing, but we need confidence we 
are transitioning to something that is 
workable and viable,” says Mr Stocker. 
“We only have one opportunity to get this 
right, and NSA urges the Government to 
look at what agriculture is delivering now, 
protect it and build on it.” 

More on the impact of a Brexit no-deal 
on pages 24-25. 

Levy body review
Many readers will be aware that Defra 
has issued a call for views on how 
AHDB operates in England (for beef and 
lamb) and GB/UK (for other sectors).

NSA is working with its structure 
of six English regions to ensure its 
response is appropriately representative 
and constructive, as this is a real 
opportunity to influence the future 
direction of the levy body.

A summary of the consultation 
questions and the NSA draft response 
has been circulated to NSA regional 
office holders with the intention of 
it being discussed at forthcoming 
committee meetings and/or via email 
discussions. NSA members can feed 
into this process by contacting their 
regional manager or NSA Head Office.

NSA contact details on page 2. 
All levy payers can also submit an 
individual response online at www.
consult.defra.gov.uk/farming/views-on-
ahdb.
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There are many different products
that claim to make your sheep

        Thrive.
             But there is only one

      Premier Sheep
     Drench

organically chelated
               trace element vitamin supplement

                   Not all mineral drenches are the same

For more information contact
Jonathan Guy

T   01886 880482
M  07866 607466

E   jganimalhealth@aol.com
W  www.jganimalhealth.com

Symtag Singles
Supplied in strips of 10 tags. 
Size: 82mm x 9mm, 3.2g
EID

From £0.62 / Tag

Symtag Doubles
Supplied in separate strips of 10 tags. 
Size: 82mm x 9mm, 3.2g+ 2.2g
EID

£0.79 / Pair

info@
symtag.co.uk

01934 750410

www.symtag
.co.uk

Symtag is the ideal one piece tag for identifying lambs and ewes 
where manual or single application is preferred. The EID FDX-B 
transponder within the EID tag is housed in a unique tray within 
a fl exible potting material ensuring security and readability 
throughout the tags life.

Trusted & Reliable Sheep Tags

Quote NSA18
With your order of a 200+
sheep tags to receive
a free thermal mug*

*While stocks last, subject to availability

Symtag Applicator
The Symtag applicators design is 
robust and strong with moulded 
fi nger grips for easier use.
£9.95

03 NSA Sheep Farmer Symtag Half Page Horizontal September.indd   1 19/09/2018   09:16:41

Post-Brexit transition promised, 
but what are we transitioning to?

The Government wants to rewards farmers for public goods, but not the wide range 
that NSA would like.

Lynx latest
NSA has been working with the local 
and farming community in the Kielder 
Forest area of Northumberland to 
counter the claims of Lynx UK Trust that 
‘100% of land owners’ are in support of 
the release of the Eurasian lynx.

Sheep farmers in the region 
contacted NSA to ensure the claim was 
thoroughly disputed and the record put 
straight. A meeting was organised by 
local farmers in September, who joined 
with other local community groups 
to put together a press release. NSA 
supported that work and further activity 
by the group to call for Secretary of 
State Michael Gove to listen to the 
community about its concerns around 
the lynx. 
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NEW & IMPROVED MOBILE 

SHEEP HANDLING SYSTEM

  Three sizes of system let you manage  

flocks of up to 750 sheep at any one time

  Choose from a manual or electric  

winch to make system set up easier

   Re-designed hurdles improve movement of sheep

   Incorporates a dosing race for easier  

and safer health management

AllflexUK @allflexuk Search Alligator Pro

GRANTS 
AVAILABLE

By Kevin Harrison, NSA
When first asked to visit China to represent the British sheep 
industry on behalf of NSA, I was slightly nervous of the task 
ahead.

I have always been fascinated about the country but had 
already made up my own preconceived ideas about what it 
would be like. These opinions were about to be shattered. 

My job was to get on the ground and understand what 
demands there are from Chinese sheep farmers to use British 
genetics to improve their flocks. It was also my aim to create 
relationships within China to get the Chinese talking to their 
associations and governments about their desire for British 
products.

Farm visit
My visit in mid-September had two parts 
– to meet figureheads in the Chinese 
Sheep Association including a via a visit 
to a farm at Yancheng (nearly 200 miles 
north of Shanghai), and to attend the VIV 
China Feed-to-Food trade show in Nanjing 
(200 miles north east of Shanghai) to 
promote our sheep industry, make contact 
with Chinese sheep farmers and see what 
interest they had in British sheep genetics, 
embryos, semen and consultancy.

Qianbaomuye Farm (pronounced 
chem-boe) was no farm like you or I would 
imagine. It had 50,000 Hu ewes, a very 
prolific Chinese traditional breed, all kept 
indoors on slats with lambing taking place 
three times in two years. Average litter size 
was 2.5-3 with weaning dates and carcase 
weights similar to ours. All the ewes were 
artificially inseminated using either method, depending on 
importance of the animal, and there was no need for artificial 
synchronisation. They were fed TMR using forage and proteins 
from around the area and, because Yancheng is close to 
the sea, the saltiness of the forage gives the meat a unique 
flavour. 

The farm accommodated a research and development 
centre and was also open to the public promoting a full 
farm-to-fork experience with its own farm standards. It had 
glass corridors to walk down to view the sheep in the sheds, 

which spurred off the corridor, a sheep 
culture museum with artifacts and 
preserved fetuses of different stages of 
development, and an entertainment area 
was under construction in the middle 
of the unit. There was a big learning 
theatre for training staff and educating 
the public and also boasted its very own 
slick promotional video. No expense was 
spared.

When there, I was invited into the 
restaurant to sample some of the local 
cuisine. They served me some of their 
sheep meats in different guises all with 

their own ‘unique’ taste. You could taste these were indoor-
reared animals. And the sheep organ soup and stir-fried pig 
face were a great reminder of why the Chinese market could be 
so important to us by putting extra value on the fifth quarter.

The next two days were spent at VIV China, where we 
shared space on the stand for UK Technology for Agriculture 
and Genetics (UK Tag) and had chance to talk to Chinese 
sheep farmers about their flocks. Many of them were already 
considering the use of British sheep genetics to improve the 
shape and performance of their animals, particularly by using 
our familiar terminal sires. There was also interest in what 
British genetics are doing in Mongolia, Saudi Arabia and Korea.

Conclusions
I came away feeling there is real interest in UK sheep genetics, 
embryos and semen in China – but unfortunately the trade 
protocols aren’t in place yet to allow this to happen. But by 
stimulating an interest within China and creating a desire for 
farmers to want our products, it gets them talking to their 
equivalent National Sheep Association and their Government 
about creating trade protocols so this trade can happen.

This won’t happen overnight. It could in fact take many 
years. But my question is whether the British sheep industry 
ready for when the Chinese turn around and start asking for 
our products?

Find more pictures from Kevin’s trip at www.nationalsheep.
org.uk/news.

NSA builds positive relationships 
in Chinese fact-finding mission

Hu sheep at Qianbaomuye Farm, which houses 50,000 sheep 
indoors, some 200 miles north of Shanghai.

Kevin at the VIV China trade show 
representing the British sheep industry.

NSA in China
Kevin Harrison runs a flock of North 
of England Mules as part of his job 
managing a farm at Church Stoke, 
Somerset. He is an active member of 
NSA Marches Region and it was in 
his role as NSA English Committee 
Chairman that he was asked to 
represent NSA is China.

The trade and fact-finding mission, 
supported and funded by the 
Department of International Trade, 
was part of the very early stages in 
negotiations for market access. Trading 
with China is dependent on long-term 
relationship building and the UK is 
hoping interest in genetic material will 
help open future doors for sheepmeat 
products in the future. 



involvement with the Blackface Sheep 
Breeders Association, as he also takes 
his Perth-type Blackies to the Perth Ram 
Society sale Stirling. 

“Getting your elbows onto a gate and 
admiring a fine pen of sheep is one of 
the rewards of this industry,” says Peter. 
“But I feel they need to have a wee bit 
more than looks and this ethos of the 
Maternal Sheep Group doesn’t go down 
so well with fellow breeders who give a 
greater priority on looks. I sometimes 
wonder where some of the more modern 
Blackface sheep are going, with so much 

focus on horns. A prominent successful 
breeder once told me ‘you need to 
have a quick horn to breed ewe lambs’. 
Another told me ‘everybody knows that 
you need black legs to get a milky ewe’. 
I beg to differ, but then I’m not selling 
Blackface rams for big money so what do 
I know?”

Farm set-up 
The family has been at Dalbog since the 
1930s and the farm is now made up 
of mostly owned and some rented hill 
land. The sheep spend much of the year 
on the hills but the unit also includes 
some low ground in the glen with a river 
running through. Peter says: “We’ve had 
problems with flooding over time and 
it has, on particularly bad occasions, 
led to livestock losses. However, we 
received some support from the Scottish 
Government and had flood defences 
put in, which has made a considerable 
difference to the lower lying fields.”  
In his young days, Peter was a prominent 
member of the Scottish Association of 

Young Farmers. A past national office 
bearer and Scottish ambassador, he 
travelled to the USA giving lectures on 
UK agriculture and also attended a world 
congress of Young Farmers in Sao Paulo, 
Brazil. “Young Farmers gave me so 
much,” says Peter. “And I use the skills I 
learnt with them, daily.” 
Peter was heavily involved with British 
Wool and ended a near decade-long 
association only last year. He was 
recruited as the Angus representative 
on the South of Scotland committee in 
2008, having hosted a beginners’ sheep 
shearing course for some years. 

“There would be well over 100 
shearers out there now who started here 
and I’m lucky to get a good group of 
trainees most years,” says Peter, adding 
that he enjoyed widening his interested 
in wool to beyond just shearing when he 
became South of Scotland British Wool 
Board Member in 2015.

British Wool
“I relished the business of marketing 
producers’ wool to the maximum of the 
market, always remembering that every 
penny spent in the work of the British 
Wool is a penny taken off someone’s 
wool cheque and costs absolutely had 
to be kept under control. I’m proud of 
my contribution to help achieve these 
goals.”

He is also proud to have fought to 
keep the handles on the wool bags and 
negotiated a substantial grant towards 
a new depot packing machine from the 
local authority, when previously British 
Wool and said authority had been at 
loggerheads.  
It is positive for NSA to have someone 
willing to fight for causes he believes in, 
and with the ability to spend time off the 
farm when needed. But the main farm 
business takes precedent and, right now, 
Peter is busy preparing his Blackface 
shearling rams ready for the Perth Ram 
Society Sale in mid-October at United 
Auctions, Stirling.

He comments: “All I can hope for is 
some elbows on the gate and we might 
get a good sale – but you live on hope.
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By Eleanor Phipps, NSA
Peter Myles is NSA’s newest Scottish 
Trustee and enjoys nothing more than 
throwing himself into the tasks put 
before him. 

His experience of nearly 10 years with 
British Wool puts him in a fantastic place 
to help drive the direction of NSA as 
one of 12 Trustees on the Management 
Board, and yet he only joined NSA 
comparatively recently.

He contacted NSA for information to 
counteract his opponent for a debate 
with Lynx UK Trust on a live podcast, as 
a sheep farmer and speaking on behalf 
of British Wool. He says: “The details 
supplied were extremely thorough and I 
knew then that NSA was an organisation 
worthwhile of my membership.” 
With 700 Blackface ewes at Dalbog 
Farm, a 730ha (1,800-acre) beef and 
sheep hill unit in Glenesk, Angus, Peter 
has plenty to keep him busy. However, 
both he and his brother Bob lead active 
lives away from the farm with his brother 
working as a local councillor and Peter 
involved with a range of local and 
farming organisations. With the help of 
an employed farm hand, Peter and Bob 
synchronise their schedules to keep the 
farm working. And Peter’s wife, a school 
teacher, and his three daughters, all in 
further education, also about the farm 
they can.

Farm output
The farm’s main output is finished cattle 
and lambs, with lambs sold deadweight 
from January through to May. Peter 
also takes great pride in selling strong, 
pedigree rams and data has become a 
particular interest for him in breeding 
those males and getting the right 
homebred females too.

Peter has been recording 100 of his 
700 Blackfaces for more than 10 years 
and testifies to the improvements in his 
flock since he started. “Blackfaces are 
basically the original easy care breed for 
the hills and glens of Scotland with an 
ability to survive whatever the weather 
throws at them,” he says, adding that he 
has utilised shelter available on the farm 
to lamb twins outside in recent years, 
producing hardy, resilient lambs born in 
late April and May and able to finish the 
following spring.

“I used to bring the twin ewes in, but 
went back to outside lambing recently 
and it worked really well,” he says. “The 
lambs are stronger and the ewes mother 
very well.” 

Having moved to outdoor lambing, 
Peter has adapted his flock by looking at 
survivability and maternal traits. “I have 

been able to mould my hardy Blackface 
ewes into mothers who will look after 
their lambs with the minimum of 
management interference and produce 
lambs that suit the market,” he says.  
Peter lambs his recorded flock slightly 
earlier than the general flock, putting in 
the tup at the beginning of November 
with these ewes and the end of the 
month for everything else. At lambing 
time, he welcomes vet students from 
Ghent University in Belgium through the 
Ghent Lambing Project, of which he is a 
founding member. This year just under 
100 vet students were involved and, 
through the NSA Lambing List, found 
placements throughout Scotland. 

Sheep genetics
“I don’t know about the others, but the 
12 students in total that I had, two for 
a week at a time, were terrific,” Peter 
says. “Their English was very good 
and, coming from the low countries, 
they found my hill lambing contrasted 
considerably with experiences they had 
at home, and we both learned a lot. I 
also didn’t appreciate just how much fun 
can be had when you are surrounded 
with young, intelligent, witty, willing 
helpers.” 

His interest in genetics has let Peter 
to be part of the Maternal Sheep Group, 
a small group of like-minded forward-
thinking sheep breeders, primarily from 
Scotland and Northern Ireland, with 
close links to academic and research 
organisations. The organisation aims 
to demand a premium for male and 
female breeding stock with high health 
status and high maternal indexes. He 
has to balance this carefully with his 

Hardy, independent sheep allow an active life for newest Scottish Trustee

Peter puts his ewe lambs to the test to ensure they are hardy mothers for lambing 
outside on the hill.

Farm facts
• 730ha (1,800-acre) sheep and beef 

hill unit.
• 700 Blackface ewes, 100 of which 

are performance recorded.
• 100 suckler cows are kept.
• Outside lambing during April/May.
• Most winter feed produced on the 

farm, with fields set aside for hay 
and silage during the summer. 

Peter Myles, with daughter Susan.

Of Peter’s 700 ewes, 100 are part of a recorded flock. 

The best of the Blackface ram lambs are 
selected and sold as shearlings.

Tups are put to the ewes in early November, for the recorded flock, and later in the 
month for the rest.
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By Julie Robinson, 
Roythornes 
Promising your 
farm to one of 
your children is 
fine as long as 
you find a way to deliver. However, there 
have been some recent ‘proprietary 
estoppel’ cases where the courts have 
become involved to uphold claims to 
the family farm.

There are few areas of law where 
the language of the courts is as 
impenetrable as proprietary estoppel. 
Detrimental reliance, unconscionability, 
equity and crystallisation make for 
complex legal rulings – and yet the 
scenario is a familiar one. Parents (or 
one of them) make promises to one of 
their children that the family farm will 
be theirs one day. The child relies on 
those promises, foregoing alternative 
opportunities, working long hours for 
very little, with little time off, in the 
knowledge they will get their reward in 
due course. Relationships subsequently 
deteriorate and what seemed a done 
deal at the time is no longer in play. Cue 
for irreparable damage to relationships, 
untold stress and legal costs to match. 

Disputes
Three farming disputes based on similar 
scenarios have been ruled on by the 
High Court so far this year (Gee v Gee, 
Thompson v Thompson and Habberfield 
v Habberfield). In all three disputes the 
claimants were successful, as in each 
the promise was not a one-off casual 
comment but repeated at various points 
over a long period of time. This seems 
to have been a critical factor, overruling 
any later change of mind. Also critical is 
the fact the claimants had relied on the 

promises made. In one case a daughter 
had prepared a formal tender with her 
husband for a farm of their own but was 
persuaded not to submit it after her 
father promised the ‘home farm’ was 
their future. 

Assurances
All of the claimants had suffered 
detriment by relying on the assurances 
they had been given. In all cases this 
took the form of working for significantly 
less than if they had taken jobs 
elsewhere; time-off was a rarity and 
other work opportunities turned down. 

Importantly, siblings and their needs 
and claims had played a part in all of the 
disputes, demonstrating once again what 
we all know to be true – that how to treat 
children equally while passing the whole 

farm to one child poses a dilemma that 
is difficult to resolve.

Fairness, proportionality and 
pragmatism underpin the courts’ 
decisions on what award to make. There 
is no windfall to the claimant. The aim is 
to provide the minimum needed to avoid 
an unconscionable outcome, weighing up 
not just losses suffered but expectations 
denied. The courts carry out a careful 
balancing act and consider the nature 
of farming businesses (e.g. the need 
for control over decision-making), the 
housing needs of other family members 
and even the tax implications of splitting 
farmhouses from the rest of the farm.  

This resulted, in one of the cases, 
in a clean-break cash payment to the 
claimant rather than an award of the 
farm itself. In another case, a son was 
awarded a controlling shareholding in the 
family farming company. 

Legal proceedings
The potential for expensive and drawn-
out legal proceedings if succession 
planning goes wrong is very real, as 
shown by this year’s High Court output. 
Even when careful plans are made, 
ticking all the best-practice boxes, 
fall-outs and differences in opinion can 
happen. With the best will in the world 
some relationships cannot be salvaged 
but early action, such as the use of a 
facilitator, mentor or mediator, can get 
things back on course.

Succession planning: Would your 
family plans stand up in court? 

Promises can be hard to keep; conversation and open planning is necessary.  

Limit the risk of future litigation
• Make plans. Take the long view 

and distinguish between property 
ownership and managing the farm 
business. Consider how to cater for 
other family members (insurance 
policies, non-farming assets, use of 
farm cottages, future roles etc), bring 
in outside help if needed (a facilitator 
can help unlock difficult discussions) 
and ensure you get advice on tax 
implications.

• Document things. Make sure your 
will is in line with what you say to 
the family and check partnership 

agreements to ensure they are also 
in line with your intentions. Use a 
professional.

• Avoid secrecy. Keep plans out in the 
open with all family members. Formal 
family meetings, with a follow-up 
note or minutes, will help avoid nasty 
surprises.

• Revisit plans. Ensure you take 
stock every few years. Assess if 
circumstances have changed and if 
family members are still on board 
with the plans. Check the original 
plan is still tax efficient.



By Phil Stocker, NSA
Dreadful weather conditions during 
lambing, the drought that followed and 
no more certainty now about Brexit 
than when we voted two years ago – 
the factors influencing the UK lamb 
market at the moment are numerous 
and complex.

It is good to be reminded of some of 
the work underway by our levy bodies 
and others to promote sheepmeat in the 
domestic market, and it is encouraging 
to see the variety of approaches 
showcased in the following few pages 
that make up this Sheep Farmer Special 
Feature.

No deal
However, we also 
need to think about 
the very real risk of a 
‘no deal’ on Brexit and if 
we can realistically expect 
the domestic market to absorb all the 
product we will not be able to export 
(even if that is a temporary situation) at 
a time when potentially more imported 
sheepmeat will come in.

Some of this is about protecting 

ourselves against the short 
and long-term effects of Brexit, but 

some of this is also linked to ensuring 
we’re doing the best we can to sell 
UK-produced lamb regardless of our exit 
from the EU.

By this I mean that the efforts of 

AHDB Beef & Lamb, HCC, QMS and LMC 
in promoting lamb are essential for the 
sheep industry’s main product, which 
is standard lamb, but we know from the 
NSA Heritage Sheep Project that there is 
scope and benefit in developing a more 
diverse range – see panel. 
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Compact 
Versatility

NEW 2013 RTV400 / 500
The best all terrain utility vehicle just got smaller 
in two robust, responsive and affordable packages.

With two high performance models to choose from, either a 15.8HP 

liquid-cooled or a 16HP air-cooled EFI petrol engine version. 

These compact RTVs deliver outstanding durability and reliability 

offering chokeless quick cold starts and selectable 4WD - ideal for 

livestock, amenity or country pursuits. 

Both RTV’s feature Kubota’s innovative transmission for ultimate 

control and safety on hill descents and are powerful and rugged 

enough to handle any terrain or any task, all day, every day.

For further information or to fi nd your local dealer:        

www.kubota.co.uk  
Tel: ����� ��� ���

 
+ Conditions apply to 2nd year 

- see dealer for details.
* Terms and Conditions apply. 

See the Kubota website or dealer for details.

NEW ���� 
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SPECIAL OFFER ACROSS ENTIRE RTV RANGE

NSA SHEEP 2013 AD 134x182mm S1.indd   1 12/06/2013   15:27

www.fearing.co.uk01604 881 491

Direct to livestock farmers and smallholders
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What will we do with UK-produced lamb if we cannot export, even 
briefly, after Brexit?

This edition of Sheep Farmer was put together against the 
backdrop of the Strasbourg EU summit and the ever increasing 
likelihood that even if the Chequers plan, or something like 
it, is accepted by other EU leaders, the bigger problem will be 
getting it through our own Parliament.

Every day that goes past increases the nervousness that 
a deal will not be reached – and if we were to crash out with 
no deal, NSA would expect, and the industry would need, 
some direct Government intervention to avoid our sheep trade 
plummeting.

Continuing trade
There are a few options, although none would be easy or 
appealing. The Government could simply cover the tariff costs 
and enable trade to continue into the EU, or it could temporarily 
close the door or impose tariffs on imports. The latter is 
illegal and would be quickly challenged, and would also need 
investment in freezer and storage infrastructure here too. In 
addition, we would need to review our market development 
approaches, do more product development and do some 
serious promotion at home.

To expect new export markets to step in and provide 
immediate alternatives is unrealistic. Fundamentally, if we 
export and import similar volumes of sheepmeat, and we pay 
tariffs on the bulk of our exports but don’t charge tariffs on 
imports, then unless we can survive with a much depressed 
lamb price (which is not an option) the UK sheep sector will be 
looking for the Government to be stepping in to help us out of a 
scenario it has created.

Wider scope than just standard lamb
The NSA Heritage Sheep Project is demonstrating there is 
room, and a huge benefit, in developing a diverse range of 
additional sheep meats.

This is hogget and mutton, as well as the identification of 
the UK’s priceless gene pool of native breeds and the variety 
of landscapes developed by sheep farming over hundreds of 
years.

Virtually all other foodstuffs having demonstrated that 
diversity is what consumers are looking for, particularly 
younger adults. Whether it is whisky, gin, bread or cheese, 
consumers are keen to learn about and compare different 
varieties of particular types of food, and sheepmeat is no 
exception.

Variety
Standard lamb will undoubtedly remain the bastion, but a 
casserole of Herdwick mutton from around Coniston Water is 
surely a subject for comparison around the dinner table with 
Welsh Mountain hogget from the Black Mountains, and keeps 
the conversation around sheepmeat alive.

Such a programme would benefit the future of many of 
our traditional breeds that are connected to places, and the 
farmers, the communities and landscapes that produce them. 
An NSA proposal is in its final stages of evaluation, for a 
marketing scheme that is a part of our levy bodies’ activities 
and promotes the diversity of sheepmeat in parallel with 
standard lamb.
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As this magazine went to press, the indications from the 
autumn sales was that trade for store lambs and breeding 
stock has held up better than many thought it would.

The demand for breeding animals has been generally slow, 
with upland farmers at the end of the chain getting some low 
prices for crossbred running ewe lambs. Similar to what we 
have seen in recent years, albeit somewhat exaggerated this 
year, it’s quality stock that is selling well with some stock not 
finding a home.

Clearance levels at some of the NSA early ram sales could 
have been better (see pages 10-11) but that was no great 
surprise given the hangover from a very hard lambing, a severe 
shortage of keep and the uncertainty of Brexit. By mid-August 
it was still bone dry in most places and the breeding sales 
started with many sheep going back home and not reaching 
reserve prices, but with top drawer sheep fetching good prices.

Knock-on effects
The knock-on effects of this have now been seen at the large 
Mule and half-bred ewe lamb sales. The worry is that with 
many of the normal runners of ewe lambs not managing to 
move them on as shearlings, the demand from them for a new 
crop of ewe lambs may not be there. Whether some of these 
keepers will hold fast, tup and lamb these shearling ewes 
will be interesting to see, but large tracts of South England 
in particular have been put into grass-based agri-environment 
schemes where sheep are there to do a maintenance job as 
much as make a margin. It was inevitable there would be years 
when these people got their fingers burnt and this could be one 
of them. 

Finished lamb prices have held up well, indicating there is 
nothing fundamentally wrong with our industry, and overall there 
has been no collapse in prices so far (and I truly hope we don’t 
see one) – but it’s notable that many lowland farmers have 
options and choices while those further uphill have far fewer 
and could bear the brunt if things get tough.  
The rain fell in time in most areas for store lamb sales to have 
held up well, and so they should as there is no reason why 
finished lamb prices should fall away this winter – it is what 
happens afterwards that is unclear. What we must do now is to 
invest wisely (in genetics, feed, health and effort), and aim to 
produce high quality stock, meet and create market demand, 
with the aim of being less affected by downturns. 

The rain came just in time to ensure store sales were not as 
adversely affected as feared.

How do we ‘Brexit-proof’ marketing of UK sheepmeat to consumers?

Better sheep trade than some feared
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Major events at some of Britain’s most high-
profile foody locations have delivered a boost to 
the profile of PGI Welsh Lamb during the second 
half of 2018, says HCC.

The Welsh levy body invested in marketing 
directly to target consumers at the huge 
Countryfile Live event as part of its annual celebration of 
‘Lamb Day’ at the beginning of August, as well as having a 
major presence at a number of other foody festivals during the 
summer and autumn.

At Countryfile Live, a four-day spectacular attracting more 
than 120,000 visitors to the grounds of Blenheim Palace, 
Oxfordshire, HCC’s popular ‘lambassador’ Chris Roberts 
served up thousands of samples of Welsh Lamb cooked on an 
open asado-style fire.

Lambassador
Since launching online two years ago, Chris has gained 
thousands of followers by cooking up his own unique storm 
on Facebook through barbecuing his way across Wales. 
Unafraid of ruffling a few feathers and challenging accepted 
orthodoxies, the charismatic 33-year-old is making an 
increasing name for himself through his irreverent wit and 
using his Patagonian-style asado barbecue to cook succulent 
PGI Welsh Lamb that’s accompanied by his own sauces and 
seasoning. 

Chris was inspired by his late father, Colin, who sparked his 
interest in South American cooking methods after teaching him 
how to use an iron cross asado barbecue to cook meat, just 
as he had learned to do while spending time with Welsh-
speaking gauchos on the Patagonian plains.

Chris says: “Cooking is what I love to do 
and when you have such a great ingredient 
as Welsh Lamb, nothing can beat it. I am 
honoured to be recognised as a lambassador 
and showcasing Welsh Lamb. “You don’t get 
much better than Welsh Lamb as its flavour 
reflects the herbs, plants and flowers the sheep eat on the 
hills of Wales.”

The visual impact of Chris’s Welsh Lamb asado 
demonstrations, as well as the fabulous aroma, has added a 
new dimension to HCC’s promotional presence at key shows 
this year. At Caernarfon Food Festival, held in the grounds of 

the 13th century castle, huge numbers of people queued to 
sample the lamb in an open-air cooking theatre, a scene that 
TV viewers may have witnessed as it was featured by Larry 
and George Lamb on Channel 5 on their ‘Britain by Bike’ travel 
series. 

Popularity
“We had more than 7,000 people come through the castle 
gates that day, which I believe set a new record,” says Chris. 
“For Caernarfon I sourced some local oak wood for the 
barbecue that made the flavour even better.”

Chris has also helped HCC in festivals such as the 
Royal Welsh Show and Good Life Experience, and 

his popularity has been such that he is set to 
host his own TV show on the Welsh-language 
channel S4C.

An open-air ‘barbecue and flame’ area was 
a new addition to HCC’s stand at the four-day 

Royal Welsh Show, and an online competition, 
where consumers entered their own recipes for Welsh 

Lamb marinades, was judged live on the stand. Chris also 
demonstrated a range of his meaty recipes, with the smell of 
the barbecue drawing large crowds.

HCC has worked with other culinary ambassadors too. Top 
chef Bryn Williams took part in events in London’s Borough 
Market to promote Welsh Lamb, with MasterChef star Imran 
Nathoo, while several food bloggers have been busy developing 
new recipes for the Welsh Lamb website and video channel.

“This year we were delighted to be able to put Welsh Lamb 
directly in front of thousands of enthusiastic consumers at 
Countryfile Live and other events, working with innovative chefs 
such as Chris Roberts,” says HCC’s Market Development 
Manager Rhys Llywelyn. “This activity is backed up by a major 
online campaign, which enables us to target key consumers 
effectively.”

Data shows that internet searches for Welsh Lamb rose by 
21% during the month of Countryfile Live, while the number of 
new users visiting HCC’s eatwelshlamb.com website looking 
for Welsh Lamb recipes and resources increased by a massive 
71%.

Rhys Llywelyn adds: “I’m pleased these promotions have 
boosted the profile of Welsh Lamb. We’ll be following this up 
with further work with chefs in the press and social media.” 

Meeting consumers at summer 
events a key part of HCC activity 
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Chris Roberts demonstrating his asado-style cooking at the 
Caernarfon Food Festival in the grounds of the castle. 
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By Gemma Pamment, AHDB Beef & Lamb
The hard fact is beef and lamb are 
losing the plate war with chicken and 
alternative proteins, particularly when 
it comes to mid-week meals. Coupled 
with the rise of ‘flexitarianism’, which has people eating fewer 
meals containing meat, there is a real challenge to ensure red 
meat is not pushed towards being just a weekend treat.  
The decline in lamb consumption is most drastic in the younger 
generations with consumers looking for mid-week meals that 
are quick and easy to prepare and cook, relatively inexpensive 
and considered healthy. With this in mind in mind, changing 
perceptions of consumers becomes a challenge.  

As well as the recent industry-wide ‘Love Lamb Week’ 
campaign, which took place in the first week of September, 
AHDB is promoting lamb across the UK market through the 
recently-launched and partly EU-funded ‘Lamb: Try it, love 
it’ campaign. Joint collaboration between AHDB, Interbev 
(France) and Bord Bia (Republic of Ireland) and a successful 
application for EU funding has resulted in a combined budget 
of 10 million to run the campaign over three years in the 
respective markets, as well as some activity in the German 
market. Activity will modernise the image of lamb to increase 
consumption and enhance the image of European lamb 
production.

Targeted campaigning
‘Lamb: Try it, love it’ targets 25-35 year olds and will focus on 
messages that are pertinent to this audience such as health 
and nutrition. To modernise the image of lamb, the campaign 
will also promote the positive, sustainable message of sheep 
farming, and increase confidence in cooking with the versatile 
meat. Recipes will feature lamb cuts that are less expensive, 
such as lamb leg steaks, diced lamb and mince. Meals that 
are created in under 35 minutes will be promoted, to appeal 
to couples and families with children under 4 years of age who 
are notoriously time-poor but want a meal that is nutritious.

The major burst of activity with the campaign will be during 
the peak English lamb period of March to October, to coincide 
with when the domestic product is most available, but there 
will be support activity all-year round. 

As well as working with traditional media titles, marketing 
channels will mainly focus on digital outlets and face-to-face 
events. Traffic will be driven from print promotion and social 
media activity to a new website ‘hub’, which features an 
expanding collection of lamb recipes that are available in 
English as well as German and French.

Partnerships
Media partnerships will focus on lifestyle titles, which position 
lamb as relevant to a healthy, modern and versatile lifestyle. 
This will include titles such as Women’s Health and Men’s 
Fitness. AHDB is also partnering with a female Muslim title, 
called Sisters, due to the importance of the halal market to UK 
lamb consumption.

Established ‘digital influencers’ from a range of 
backgrounds, including health, lifestyle and Islamic interests, 
will be used helping to share the campaign’s messages on 
their food blogs. AHDB’s Meat & Health programme will also be 
supporting the campaign and promoting the health messages 
of lamb through their networks.

Major retailers around the country will be supporting the 
campaign with activities taking place in selected stores to 
dovetail with new season lamb promotions. Retailers will 
have on-shelf promotion and counter recipe leaflets across 
their stores, as well as a number of advertorials in their 
publications.

Ongoing work
‘Lamb: Try it, Love it’ has already had a presence at Bestival, 
a music festival held in Dorset, this summer and served up 
lamb samples to more than 16,000 festival-goers, with many 
of the target audience saying they had forgotten how much 
they loved to eat lamb. The recipe tasters were supported by 
staff on stand that shared the supporting messages of health, 
sustainability and how lamb can fit into a modern diet.

There will be yearly evaluation of the campaign, with a final 
report to be produced at the end of the three years. 
See www.trylamb.co.uk for more information.

AHDB accessing EU funds to get 
positive messages to millennials

Free ‘Lamb: Try it, love’ samples were handed out at Bestival 
as part of campaign targeted at younger consumers.
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The launch of a brand 
new ‘Scotch Lamb, 
Naturally’ campaign 
will inspire and 
encourage consumers 
in Scotland to seek out lamb as a tasty, 
quick, simple meal, says QMS.

The nine-week long campaign, which 
started in late August, will for the first 
time include television advertising as 
part of the promotional mix, along with 
billboard, press, digital, social and radio.

The TV advertising will run for the 
entire month of October as part 
of the major drive behind 
Scotch Lamb PGI, 
partly financed by the 
£200,000 support from 
the Scottish Government 
announced by the First 
Minister at Turriff Show.

Scotch Lamb
The new campaign highlights what sets 
Scotch Lamb PGI apart, as well as its 
versatility and simplicity as a cooking 
ingredient and is set to reach 4.2 million 
consumers (94% of the adult population) 
during September and October.

Alan Clarke, QMS Chief Executive, 
says: “Our 2018 Scotch Lamb 
campaign has been developed following 
a restructure at QMS, which saw 
the successful amalgamation of our 
marketing and communications teams.

“As a result, we have developed 
a fully integrated PR and marketing 
campaign. We have also appointed a 
new creative agency, Weber Shandwick, 
to work with us on the new campaign so 
there has been a fresh approach to the 
creative route.

“They will also be working with us on 
marketing and PR activity behind Scotch 
Beef PGI and Specially Selected Pork 
and we will be announcing our plans for 
those campaigns shortly.”

The new Scotch Lamb campaign was 
developed following extensive consumer 
research that included more than 
14,000 minutes of focus group work 

across Scotland to gain a clear insight 
into consumer perception of the Scotch 
Lamb brand and lamb in general.

Carol McLaren, QMS Director of 
Marketing and Communications, 
says: “What was very clear was that 
consumers care about the ethics 
behind lamb production, including 
animal welfare, and that supporting 
local farmers and economies is also 
important to them. We also know 
consumers are becoming more and more 
interested in understanding the health 
properties of the meat they buy.

Quality produce
“We have a great message to take 
to consumers. We have a delicious, 
nutritious, quality assured food produced 
naturally right on our doorstep and there 
are endless tasty, mid-week lamb meals 
which take 30 minutes or less to cook.”

The target audiences identified for 
the new campaign are high-level viewers 
of live TV, which is why television will 
feature strongly in the new campaign.

Public relations activity is being 
undertaken throughout the campaign 
period and this will include an 
unprecedented drive to encourage those 
working in the Scottish sheep industry, 
and supporting businesses, to really get 
behind their brand. A number of NSA 
members are involved in this work, doing 
media interviews and lamb sampling in 
retailers.

“We have Scotch Lamb champions, 
based throughout Scotland, lined up 
ready to support the campaign and 
really help us drive home the message 

to consumers up and down the country. 
The support of these ‘lambassadors’ 
will be invaluable to the success of the 
2018 campaign,” adds Ms McLaren.

These lambassadors have already 
played a role, taking the lead in a 
social media ‘Scotch Lamb challenge’ 
during Love Lamb Week in September. 
This encouraged people to share their 
recipes, lamb dishes and lambassador 
experiences via Facebook, Twitter and 
Instagram.

Scotch Butchers
Scotch Butchers Club members who 
serve lamb will receive point of sale 
kits featuring the new ‘Scotch Lamb, 
Naturally’ creative and recipes from six 
‘hero’ lamb dishes. Scotland’s national 
chef Gary Maclean is supporting a 
charge to encourage people across the 
country to enjoy Scotch Lamb PGI.

Mr McLean says: “We’re lucky enough 
as a nation to have access to such high 
quality, fresh ingredients, and it’s time 
we stepped up and introduced them 
to our mealtimes on a regular basis. 
While lamb may have historically been 
considered a Sunday dinner staple, 
it’s an incredibly versatile meat that’s 
nutritious and really simple to prepare 
for the whole family.  

“I’m a strong advocate of dishes 
that inspire people to get out of 
mealtime ruts by introducing new ideas, 
techniques and flavours that can be 
mastered incredibly quickly, whatever the 
skill level. “

More on QMS’s Scotch Kitchen 
website – www.scotchkitchen.com.

Scotch ‘lambassadors’ are on hand to take the campaign to 
consumers, including NSA Scottish Region Chairman John Fyall and 

NSA Next Generation Ambassadors Jen Craig and Zoey Symington. 

QMS throwing its weight behind new 
TV advertising for Scotch Lamb

Scottish consumers
• 81% regularly repeat the same meals 

for dinner week in, week out.  
• 54% consider themselves ‘stuck in a 

rut’ when it comes to dinner.
• 56% of those who always have the 

same meals for dinner put it down to 
simply not knowing what to cook.
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ORF
A CONSTANT THREAT

Vaccinate ewes to protect lambs.
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lambs benefi t when ewes are vaccinated1. 

Ewes should be vaccinated NOT LESS THAN 
7 weeks before lambing / moving to lambing areas.

Reference: 
1.   J. Onyango et al (2014). Prevalence, risk factors and vaccination effi cacy of contagious ovine ecthyma 
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By Colin Smith, 
LMC
Changing the 
mindset of the Northern Ireland 
consumer remains a significant 
challenge – but not one that LMC is 
prepared to shirk.

Following a burst of advertising at the 
start of the year it is clear that much 
work needs to be done to convince 21st 
century shoppers that lamb should 
be a regular choice for their shopping 
basket. An omnibus survey of 1,026 
people in Northern Ireland showed 38% 
of respondents do not eat lamb at all, 
rising to 52% when looking at the 16-24 
age group alone. So, how do we get 
consumers to engage with lamb and to 
actively choose it as a meal solution? 

Work underway
LMC intends to tackle this issue as 
part of this year’s business activities 
and work is well underway. 
Early September saw the 
return of Love Lamb 
Week, an initiative that 
brings together supply 
chain partners working 
towards a common goal 
to communicate all that is good 
about local, farm quality assured lamb. 
LMC and partners devised a week of 
activities that allowed thousands of 
consumers to engage with lamb. 

Social media content was combined 
with successful in-store sampling 
sessions in Tesco and Asda and in 
the in the grounds of Belfast City Hall. 
These sessions provided a fantastic 
opportunity for farmers to communicate 
the passion with which they produce 
lamb, the standards of production 
they must meet and the care they take 
with their animals. Additional content 
was provided through social media 
influencers trying various lamb dishes at 
home and communicating the versatility, 
quality and competitiveness of lamb as a 
meal choice for all the family. 

Feedback from supply chain partners 
has been extremely positive on Love 
Lamb Week 2018 and coverage across 
TV, radio and social media has helped 
raise the profile of lamb once again. 

Throughout October LMC will launch 
a second burst of activity on TV, radio, 
online, print, outdoor and through our 
social media channels. This second 
burst is in year two of a three-year 
campaign using creative content from 

LMC’s successful ‘Flavour Your Life’ 

campaign originally launched 
in 2016. The campaign is designed to 

demonstrate that lamb (and beef) can 
be used to provide a healthy, nutritious 
meal solution for all the family and that 
it is not limited to the traditional roast. 

Assured lamb
The campaign also importantly 
encourages consumers to choose 
Northern Ireland Farm Quality Assured 
(NIFQA) lamb. Encouragingly, recognition 
of NIFQA lamb products is strong at 
74% of the population based on the 
aforementioned omnibus survey.

September also marks the 19th year 
of LMC’s school cookery demonstration 
programme and, once again, lamb 
will feature in many of the 350 
demonstrations to be carried out in 
secondary schools across Northern 
Ireland. 

With so few 16-24 years now eating 
lamb and school budgets limiting the 
lamb offering on the table at lunch 
time, LMC continues to impart positive 
messages about the quality of lamb 
available on the retail shelves to the 
consumers of the future. If we do not 
change mind-sets now, demand for lamb 
may decline in the future. Our dedicated 

team of demonstrators do a fantastic job 

in communicating the truth about lamb, 
emphasising just how easy it is to use in 
contemporary dishes.

The Northern Ireland sheep industry 
in particular faces an uncertain 
future. Brexit poses a threat to the 
industry if the correct trade deal is not 
implemented. The local sheep industry 
relies on the export of almost half its 
lambs to the Republic of Ireland each 
year and any disruption to this trade 
may significantly impact the industry. 
Brexit may also result in additional 
imports of lamb products from new 
trading partners, a scenario that could 
undermine the quality local offering 
that our 12,200 Farm Quality Assured 
beef and lamb members work so hard 
produce.

Encouragement
With these challenges to face it is 
critical that we encourage consumers, 
primarily to eat lamb and secondly to 
choose quality assured products. LMC 
will continue to do what is possible to 
encourage consumers in the domestic 
market to support the local sheep 
industry by getting behind NIFQA lamb 
both now and in the future.

LMC strategy to communicate the 
truth about lamb to NI consumers

LMC represented #LoveLambWeek to consumers in Northern Ireland.
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By Katie James, NSA
The collective input of levy boards, NSA 
and other farming organisation, sheep 
farmers and retailers resulted in a 
successful Love Lamb campaign in early 
September. 

Now in its fourth year, the campaign 
encourages consumption of lamb in 
the domestic market and this time 
focused on increasing awareness of the 
year-round availability of lamb and the 
environmentally sustainable way it is 
produced.

As in all previous years the NSA Next 
Generation Ambassadors were actively 
involved in what is increasingly becoming 
an online social media campaign, 

perfectly positioned to target a younger 
market. Snippets of information, such 
as their favourite lamb dishes (see 
panel) added personal touches to the 
campaign.

Two online videos were also a 
standout success, reaching more 
than 10,000 people. One film saw 
NSA Marches Region Next Generation 
Ambassador Rollo Deutsch visited by 
‘social media influencer’ Leyla Kazim. 
She features on the online channel 
Cutlery Chronicles and focused on 
Rollo’s work in Gloucestershire to 
produce quality, sustainable lambs.

Ambassadors
The other was a fantastic home-produced 
video from NSA Next Generation 
Ambassador Sion Morgan, who works as 
an employed shepherd in the Scottish 
Borders. Sion used clips from this farm 
as well as short interviews with farmers 
and those who enjoy eating lamb. Eagle-
eyed viewers will have spotted Adam 
Henson lending his support too.

Initial figures from AHDB Beef & Lamb 
suggest more than 100,000 people 
were reached through Twitter posts by 

everyone supporting the campaign. On 
top of this, NSA Facebook posts during 
the week were seen by more than 
75,000 people. 
Retailers including Aldi, M&S and 
Tesco were also active in their support, 
featuring lamb recipes in store and 
on their websites and social media 
channels. Shoppers in several Asda 
stores across England and Wales were 
lucky enough to be offered samples of 
lamb, with those Asda stores reporting 
an average 50% increase in lamb sales 
on those days.

Love Lamb Week an annual success

Favourite lamb dishes
Lauren Bird: I like to bone out a 
shoulder, stuff it with pine nuts and 
mint, then roll it up and roast it – 
delicious hot or cold!
Joe Emmett: Roast lamb, with gravy so 
thick it won’t slide off a spoon. 
Kirree Kermode: On holiday in Crete 
I found Greek-style crispy rolled lamb 
breast with feta and mint potatoes.

NSA’s Next Generation Ambassadors     
led the way with Love Lamb Week.

At the same time as its first ever 
television advert hit UK screens, Red 
Tractor Assurance (RTA) announced 
changes to the ‘strength and breadth’ 
of the scheme.   

A £1.5m national television campaign, 
supported with print, digital and in-store 
activity, began in mid-September with the 
aim of increasing shopper understanding 
of what the Red Tractor logo means.

Jim Moseley, Red Tractor Assurance 
Chief Executive, says: “We know 
consumers are twice as likely to look 
for Red Tractor products if they know 
more about what it stands for, which is 
why it is vital we invest in large-scale 
communications to tell them what we 
do.”

Modular standards 
At the same time, RTA announced a 
new suite of ‘modular standards’ to 
sit alongside its existing core. The 
new modules will cover areas such as 
enhanced animal welfare, organic and 
environmentally sustainable production 
and will be launched with a consumer-
facing labelling system to improve clarity 
for shoppers. RTA also plans to add 
unannounced inspections to its farm 
inspection programme, specifically for 

‘high risk’ scheme members.
Mr Moseley says: “Our vision is 

that Red Tractor is seen by shoppers, 
farmers and the food industry as the 
flagship of British food and farming. 
We know shoppers are increasingly 
looking for more informed choice and 
simple signposts to traceable, safe and 
responsibly produced food, which is why 
we are looking to extend the remit of Red 
Tractor. Increasing confidence in Red 

Tractor and the entire UK food industry is 
vital, particularly as we approach Brexit.”

NSA welcomes the concept of a range 
of different assurance modules and sees 
it as broadly in line with what it has been 
calling for in terms of optional bolt-ons to 
add value. It is also seeking clarification 
over the unannounced inspections, in 
terms of what notice those scheme 
members will be given and who will pick 
up the additional cost.

‘Flagship brand’ launches TV advert

A £1.5m campaign includes television advertising.
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By Amanda Carson, 
APHA
Each year APHA 
undertakes a review 
of the causes of 
abortion in sheep 
during the previous 
lambing season. 

In 2018 this showed chlamydiosis 
(enzootic abortion of ewes, EAE) 
continues to be the most commonly 
recorded diagnosis, followed by 
toxoplasmosis and campylobacter – see 
graph 1. Both EAE and toxoplasmosis 
are preventable by vaccination. 

In July, private veterinary surgeons in 
England and Wales were provided with 
details by APHA of their client’s flocks 
from which EAE and toxoplasmosis had 
been diagnosed. This reminder helps 
inform vets on flock health planning with 
their farmer clients, aiding discussion of 
vaccination and biosecurity and helping 
prevent these diseases in future lambing 
seasons. In Scotland, vets were also 
offered a summary report on request.

Planning
Zoonotic causes of abortion (those that 
can be transmitted to humans) include 
EAE, toxoplasmosis, Q fever (Coxiella 
burnetii) and some strains of salmonella. 
Farm workers should take appropriate 
precautions, including wearing gloves 
and regularly washing hands when 
lambing sheep. Pregnant women 
should avoid close contact with farmed 
animals that are giving birth and with 
live vaccines. Control measures also 

need to be implemented in the face of 
abortion cases/storms, including good 
hygiene and management practices and 
close attention to personal hygiene to 
minimise the risk of zoonotic infections. 

Flock health plans should be reviewed 
with your vet in advance of lambing. In 
the case of abortions, this may include 
post mortem examinations of foetuses 
or testing of ewes to investigate flock 
health problems. The placenta is one of 
the most important samples for testing 
and, where possible, should be kept 
along with an aborted foetus for any 
investigation into the cause of abortion.

Farmers also have a crucial role 
to play in the responsible use of 
antimicrobials (antibiotics). The 
emergence of antimicrobial resistance 
as a serious problem in human medicine 
has led to concerns a crossover of 
resistance or resistant bacteria from 
livestock could take place into the 
human population (and vice versa). If 
this occurred the effectiveness of some 
medical antimicrobial treatments could 
be compromised.

Antimicrobials
RUMA guidelines for responsible use 
of antimicrobials in sheep practice 
are available online and should be 
considered when making flock health 
plans. At lambing time, reducing the use 
of blanket antibiotic treatments for EAE 
is crucial. 

Another thing to be aware of 
ahead of the coming lambing season 
is Schmallenberg virus, which was 
first identified in 2011 and made a 
resurgence in Great Britain during the 
lambing season of 2017 (see graph 2) 
with four confirmed cases in deformed 
lambs initially identified in South West 
England during December 2016. 

ProMED (an online notification system 
for International Society for Infectious 
Diseases) reported an increasing 
number of Schmallenberg cases in 

February and March 2018 in the 
Republic of Ireland and Northern Ireland, 
with most counties in NI reporting cases. 
Conversely, during the 2018 lambing 
season only one foetus submitted to 
APHA Veterinary Investigation Centres 
and APHA’s partner post-mortem 
providers was positive by PCR for 
Schmallenberg. 

Schmallenberg
SBV is still a relatively new virus. 
Related viruses, for example akabane, 
have shown that disease outbreaks 
tend to recur at intervals, coinciding 
with a decrease in population immunity 
to the virus. A study carried out by 
Liverpool University found no evidence 
for SBV circulation in Southern England 
in 2015, suggesting immunity to SBV 
had waned leaving the sheep population 
susceptible. 

There is always the potential for 
new strains of this virus and others to 
emerge with differing pathogenicity and 
farmers should take advantage of the 
investigatory services offered by APHA 
and SRUC in any unusual presentations 
or incidents of high morbidity/mortality 
in livestock, as part of livestock disease 
surveillance that benefits all through our 
understanding of disease and developing 
opportunities for research.

Vaccines available to prevent the 
most common causes of abortion

Focuses for flock health
• Vaccination plans
• Quarantine policy
• Husbandry/flock management
• Biosecurity practices
• Steps to take for the investigation of 

flock health problems

The placenta from an aborted foetus 
diagnosed with EAE. 

Number of diagnoses of abortion in 
sheep due to Schmallenberg in GB 

Source: AHPA VIDA 2012 – 2018
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The after-effects of the long, hot summer of 2018 may be 
felt for some time – especially if ewes lamb down in a few 
months’ time in poor body condition, with small offspring and 
insufficient quality and quantity of colostrum.

However, sheep vet Fiona Lovatt of Flock Health says action 
can be taken now to ensure the legacy of this year does not 
create problems with ewe management this autumn and winter 
or when rearing lambs come spring.

“Lambing 2019 starts now. You can’t let what happened 
this year impact on next,” she says. “Looking at body condition 
of ewes when out on farms over late summer, there are very 
few fat ewes – which is no surprise considering the year we 
have had. This is not a year where you can ‘wing it’. You need 
to be proactive.”

Independent sheep consultant Lesley Stubbings agrees, but 
adds the first thing to do is ‘check we’re all talking the same 
language’. She explains: “Before you panic, get your hands 
on some sheep so you know where you’re starting from. One 
person’s thin ewe is another person’s fat ewe so use the tools 
available for doing correct body condition scoring.”

Increasing nutrition
If ewes are definitely thin and the rams haven’t gone in yet, 
Mrs Stubbings says to be careful about significantly increasing 
nutrition immediately before or during tupping. “Don’t suddenly 
flush thin ewes, as thin ewes carrying triplets is really bad 
news. But you can pick lean animals up after that and keep 
them going to scanning so they’re where they need to be by 
then.”

When feeding thin ewes in winter, the updated advice is not 
to worry too much about them getting over-fat. Ms Stubbings 
explains: “Given where we are with what’s available and the 
unlikelihood of anyone being able to chuck a ridiculous amount 

at them, a fit ewe will regulate herself. We know a thin ewe will 
eat 30% more, because she needs it.”

While some areas further south and east are still struggling 
with grass availability, farmers in other parts of the UK should 
be able to put on condition with grass and/or forage crops 
(avoiding red clover, kale and rape in early pregnancy). This will 
be easier and cheaper than bought-in concentrates, and while 
buckets can be expensive and of limited benefit, they may have 
a role to supplement a wedge of poor grazing, for example.

Where forage availability continues as a problem, Ms 
Stubbings says to think long-term. “If you need to prioritise, 
prioritise young sheep because they’re still growing and have a 
lifetime of production ahead of them,” she says.

Colostrum quality 
Dr Lovatt reiterates the importance of nutrition at this stage, 
which is to ensure those ewes that are fit enough to conceive 
can then manage to support good lamb birth weights further 
down the line. She recommends getting forage analysed and 
using body condition score and scanning results to group ewes 
for feeding closer to lambing and, with so many farms short of 
good forage stocks, to identify and cull barren ewes so they’re 
not taking up valuable resources.

“Ewes in good condition will produce good sized lambs 
that will get up and suck, and they will have quality colostrum 
and milk,” Dr Lovatt says. “We invest in colostrum quality 
throughout the productive year. Actions at weaning and 
flushing, our approach to culling, lameness management, 
parasite control and nutrition are just some examples of how 
we prepare ewes for the point of lambing.

“Lambs totally rely on antibodies from the ewe for protection 
against disease – and that is why colostrum is liquid gold that 
we need to think about long before the point of lambing. It is 
no longer acceptable to give neonatal lambs antibiotics on a 
‘just in case’ basis, but in colostrum we have an invaluable 
and personalised resource provided by the ewe. It is our 
responsibility to keep her in a condition, feed her appropriately 
and allow her to deliver.”

More on body condition scoring in the ‘Managing ewes’ 
guide at www.beefandlamb.ahdb.org.uk/returns/systems-and-
costings. 

Don’t let a difficult summer affect 
how ewes will lamb down next year

Action can be taken now if ewes are coming to the autumn in 
poor condition.

Indication of feed prices to extend forage or supplement 
grazed grass for beef and sheep

Feed
Cost 

(Per tonne 
fresh wght)

Dry 
matter

Nutrient cost

Per MJ of ME Per % of CP

Rolled barley £175 86% 1.54p 1.65p

Biscuit meal £175 90% 1.52p 2.07p

Brewers grain £42 26% 1.40p 0.66p

Grass silage £34 30% 1.05p 0.81p

Hay £92 80% 1.12p 0.88p

Maize gluten £212 88% 1.87p 1.10p

Oats £165 86% 1.57p 1.71p

Palm kernel 
meal

£190 90% 1.82p 1.24p

Potatoes £25 21% 0.90p 1.28p

Soya meal hulls £195 90% 1.82p 1.87p

Straw £99 87% 1.90p 2.84p

Sugar beet pulp 
(molassed)

£215 90% 1.91p 1.97p

Wheat distillers 
dark grain

£235 90% 1.93p 0.77p

Wheat feed £193 88% 1.84p 1.21p

Source: AHDB Beef & Lamb



a common cause of lambs suffering long term worm damage is 
that they have been repeatedly treated with a wormer that is no 
longer effective at killing off the parasites.

Vitamin B12 is needed for the formation of protein within 
the body and so a shortage of the vitamin results in stunted 
growth. Cobalt is needed for the rumen to create the vitamin 
B12 molecule, so a shortage of dietary cobalt leads to a 
vitamin B12 deficiency.

The typical signs of cobalt deficiency in lambs, also known 
as ‘pine’, include poor frame growth and body condition, 
inappetence, a poor quality ‘open’ fleece and, in severe cases, 
anaemia. The symptoms usually become obvious during the 
summer, after weaning.

Blood testing
Blood testing a sample of poor looking lambs is an easy way 
to assess their vitamin B12 status and taking an average of 
the results will tell you whether the group is suffering from a 
deficiency. Vitamin B12 deficiency is an extremely common 
finding in poor-looking lambs and often this is due to a genuine 
shortage of cobalt in the soil. However, the deficiency also 
occurs as a secondary condition to heavy worm burdens, 
as damage to the gut and constant diarrhoea prevent the 
intestines from absorbing the vitamin B12 produced in the 
rumen. As such, poorly controlled worms and vitamin B12 
deficiency often go hand in hand, even if there is plenty of 
cobalt in the diet.

Fortunately, cobalt supplementation is cheap and can 
be achieved with drenching, long-acting injection or rumen 
boluses. Lambs suffering from a genuine dietary cobalt 
deficiency respond extremely well to supplementation.

The onset of disease caused by fluke is often signaled by 
dead lambs. However, lower fluke burdens can also cause 

poor condition, weight loss and poor fleece quality through the 
summer and autumn. The topic of fluke lifecycle control is too 
huge to describe in detail here, but be aware that with changing 
weather patterns the disease is now often seen outside the 
traditional autumn high-risk period.

Diagnosis
Diagnosis of the disease is straightforward, aided by cheap 
blood tests capable of detecting infection early on. Choosing 
an appropriate treatment product is worth discussing with your 
vet, as different products kill the fluke at different stages of its 
life cycle and resistance to treatment with triclabendazole is 
now not uncommon.
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By John 
Hemmingway, 
Shropshire Farm Vets
There are many 
reasons why grazing lambs may not 
grow as expected and the causes of 
disappointing lamb performance can 
vary from system to system. However, 
it is often not until after weaning that 
stunted growth rates really manifest 
themselves as visibly poor lambs and 
concerns are raised on the farm.

The importance of investigating the 
causes of non-finishing lambs really goes 
without saying. Achieving good growth 
rates is a key driver for profitability on 
farm and anything having a detrimental 
effect on this will cost money. Not only 
is there the increased cost of feeding 
the animals for longer, but an extended 
period from birth to slaughter also 
means more opportunity for deaths from 
disease, greater costs associated with 
treating and controlling lameness, and 
an insufficient number of well-grown ewe 
lambs to choose replacements from. 

Costs
Rectifying the cause of stunted lamb 
growth can sometimes be extremely 
cheap and easy. However, when all 
the costs of keeping unfinished lambs 
are considered, the investigation and 
correction of complex cases of poor 
performance will yield a healthy return.

Monitoring daily liveweight gains 
is the key tool for identifying whether 
growth rates are lacking, even from an 
early age - see table. We know nutrition 
and growth rate in the first eight weeks 

of life has a substantial effect on the 
relative size of some internal organs 
important for onward growth (particularly 
the liver and intestines). Because of this, 
lambs that miss their eight-week weight 
targets will be unlikely to meet target 
growth rates in the post-weaning phase 
even if nutrition is good.

Size disparity 
Size disparity within a group of similarly 
aged lambs is another telltale sign of 
an underlying problem. The effects of 
a gastrointestinal worm burden, for 
example, are highly varied within a lamb 
population. Parasites are unevenly 
distributed among a population of 
infected lambs and the severity of 
symptoms shown by individual animals 
varies greatly depending on each lamb’s 
natural resistance and resilience traits. 
As a result, a group of lambs grazing 
the same pasture will consist of some 
that appear unaffected by worms and 
retain good growth rates and others 
suffer severely reduced growth and 
risk long-term damage to the digestive 
tract. Therefore, the emergence of size 
variation between individuals in a group 
warrants immediate investigation.

The digestive system is extremely 
good at repairing itself. However, when 
faced with a high parasite burden for 
an extended period, long-term damage 
to the surface of the abomasum 
and small intestine takes place. In 
such situations, the animal’s ability 
to extract energy and protein from 

the diet drops dramatically and daily 
intakes are also reduced. Once chronic 
damage to the digestive tract has taken 
place, functional recovery is slow and 
incomplete, and affected animals will 
continue to show poor growth regardless 
of forage quality. Supplementing these 
animals with concentrates will see them 
finish eventually, but the cost of doing 
so will quickly strip any profit from these 
lambs. Lambs can be cheaply tested for 
evidence that long-term worm damage 
has taken place as, when the lining of 
the abomasum is damaged, stomach 
enzymes leak out into the bloodstream 
and these can be easily detected in a 
blood sample. Similarly, checking the 
animal’s protein status is another cheap 
and quick blood test that can point 
towards chronic worm damage.

Worm control 
To avoid this situation, instigate a 
structured worm control plan on your 
farm in conjunction with your vet. Regular 
faecal egg count testing alongside 
planned pasture management will give 
you a good picture of what is going on 
throughout the season and provides 
invaluable information for helping 
you decide when to worm. Faecal egg 
counting can also be used to test which 
wormers are still effective on your farm; 

It pays to investigate causes of 
ill-thrift in non-finishing lambs

DLWG targets
Pre-weaning >300g/day

Post-weaning >200g/day

Lambs falling into poor condition after weaning require urgent investigation.

Blood sampling half a dozen of the 
poorest lambs is advised. 

A typical example of blood test results, showing a vitamin B12 
deficiency and long-term damage by worms.



Moredun prides 
itself on keeping its 
work relevant and 
accessible and, as 
such, has regional 
advisors from different sectors of the 
livestock industry across the UK.

The five regional boards (North 
and South Scotland, North and South 
England, and Wales) have memberships 
with a broad range of skills and 
expertise from farmers, vets, industry 
representatives and students. These 
frequently include NSA members.

Current advisor 
One current member of the North of 
Scotland Region Board is retired vet 
Willie Stewart, based in Orkney. Mr 
Stewart comments: “As Moredun 
regional advisers, we have the contacts 
and knowledge of our local areas to set 
up workshops or meetings with farmers 
and vet practices and ask what the 
relevant problems are, which the staff 
based in Moredun are not best placed 
to do.

“It is good to be able to ask farmers 
what subjects they would like to see 

covered in a technical newssheet, 
for example. In my part of the world, 
BVD virus has been largely eradicated 
using tests developed by Moredun and 
progress is being made on the reduction 
of Johne’s disease, although there is 
still a need for a test to identify the sub-
clinical carrier animal.” 

To facilitate the flow of information 
that Mr Stewart refers to, the chairman 
of each region is appointed as a full 
Moredun Foundation board member. 
At these quarterly meetings they can 
represent the views, opinions and issues 
of those working in the livestock sector 
in the geographical area in which they 
are based.

Ambassadors
All regional advisors are required to 
act as local ambassadors to raise 
awareness and help promote the 
work of Moredun. Regional advisors 
are encouraged to identify and help 
facilitate strategic partnerships with 
other organisations and work to support 
initiatives.

Mr Stewart’s background with 
Moredun stretches back to when he was 

a vet student, which prompted him to 
become an advisor.

He says: “I joined Moredun as 
a member following success in my 
written and practical exams, a decision 
I have never regretted. It has been my 
pleasure to give something back to the 
organisation that has been, directly and 
indirectly, of so much help to me in my 
veterinary career.”

All NSA members are automatically 
associate members of Moredun. More at 
www.moredun.org.uk.

Farm science driven from grassroots
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By Lesley Stubbings, 
SCOPS
With the autumn sales 
underway, many of the 
parasites and diseases 
that plague the sheep 
industry now have the 
opportunity to move to new flocks. 

All these ‘hitchhikers’ have to do is 
catch a lift on a ewe, lamb or ram and 
they are given access to a whole new 
food source where they can spread 
happily and multiply. 

Why do we let them have a free 
rein? Well it is probably because human 
nature tends to work on the basis that 
if they look ok, then they are – but most 
parasites and diseases are not obvious 
for weeks, months or (with things like 
maedi visna), even years. By that time 
the effects are devastating. 

Preventative steps
When it comes to parasites, the enemies 
are anthelmintic-resistant worms, scab 
mites and liver fluke and there are three 
steps to put in place:

Take responsibility. You can’t tell what 
sheep are carrying. As the buyer you 
must act to remove the threat new 
sheep pose. A trip through a market 
and/or on a lorry is a risk and, as we 
are learning with the new scab blood 
test, some flocks have sub-clinical scab 
of which they are blissfully unaware. 
Beware of the serious consequences it 
will have if it gets into a flock that has 

not had scab before. 
Isolate on arrival. Keep new stock away 
from the rest of the flock for as long 
as possible, and a minimum of three 
weeks. This gives you time to check 
them over, run blood tests and allows 
time for conditions such as CODD to 
emerge. For the first 24-48 hours, house 
or yard them so you can step three 
before they get on to your pasture.
Treat and test. SCOPS has produced a 
matrix from which you can choose which 
treatments to use. This is designed 
to remove resistant worms and sheep 
scab mites. This autumn we are also 
encouraging farmers to consider using 
the Elisa blood test that can detect 
sheep scab from as little as two weeks 
after exposure. This lets you check for 

sheep scab while sheep are in isolation, 
rather than assuming they are scab-free 
or treated unnecessarily.

Isolation
After treatment turn sheep out on to 
pasture that has carried sheep this 
season, but where they can continue 
their isolation from the flock for at least 
three weeks. If you use the blood test 
this also gives you time to act on the 
results before the sheep get mixed.

More at www.scops.org.uk/internal-
parasites/worms/quarantine-treatments.

Sheep and cattle farmers must not 
assume the dry summer has killed all 
the liver fluke and snails off, warns 
SCOPS and it’s equivalent for the cattle 
sector (COWS).

Reports confirm 2018 has been the 
hottest and driest year on record in many 
parts of the UK – and while that means 
the overall burden of fluke on pasture 
will be much lower than last season, it is 
dangerous to assume that applies to all 
farms or even all areas of a farm. 

Early diagnostic reports from labs and 
abattoir feedback in some areas suggest 
we must be careful. In a dry year, the 
infective stages of liver fluke will be 
concentrated around permanently wet 
patches, such as drinking points where 
there is moisture for snails, which is 
where animals congregate too. 

When we get a dry year with variation 
between regions and farms, it is even 

more important for each farm to do 
its own risk assessment and carry out 
monitoring and testing to avoid getting 
caught out. Tools available include 
specific blood tests, copro (dung) antigen 
tests and faecal egg detection tests. 

Act now
Acting now and using these tools will 
avoid losses due to fluke in high risk 
situations. And on many farms where 
animals would normally be routinely 
treated, testing could help to avoid 
unnecessary treatments of animals that 
do not harbour liver fluke. This saves 
money and time and helps us protect 
the few medicines we have available to 
combat this parasite.

Find more at www.scops.org.uk and 
www.cattleparasites.org.uk, and use your 
vet to determine how to use monitoring 
and testing tools on your farm.

Stop the ‘hitchhikers’ this autumn

Ensure sheep are kept somewhere they can be treated when they first arrive on farm. 

Fluke threat despite hot summer 

While most areas have dried over the 
summer, mud snails have congregated in 
gateways and around water troughs.

For regular SCOPS updates see the 
NSA Weekly Email Update. If you don’t 
already subscribe contact NSA Head 
Office with your email address.

Willie Stewart is a regional advisor for 
Moredun’s North of Scotland Region. 



British Wool has set out a new marketing 
approach focusing on consumers and the 
decisions they make when selecting products.

British Wool’s Head of Marketing Graham 
Clark explains: “Consumers are ultimately the 
ones making the purchasing decision. Key to 
this is working closely with downstream partners 
(manufacturers and retailers) to communicate the benefits of 
products rich in British wool.

“Ultimately, the aim is to increase consumer demand for 
British wool, and we expect to see the effects of our new 
approach filtering through to auction by way of price inflation 
over the coming years.”

Multi-channel approach
This effort will be a multi-channel approach covering product 
point of purchase material, social media, website and 
consumer exhibitions. Graham continues: “55% of the wool 
we sell is used in carpets, so this is the product category we 
have initially focussed on. Most carpet purchasing decisions 
are made in the actual retail premises, but there’s currently a 
distinct lack of wool messaging in most carpet retailers.”

To address this and start influencing decisions at the point 
of purchase, British Wool has launched a collection of engaging 
display stands to help supporting point of sale. These are 
currently being trialled in 16 retailers. 

Mr Clark adds: “Our online strategy is a key ingredient to the 
new approach. A new social media persona (@BritishWool) was 
created on Facebook and Twitter with the purpose of educating 
the consumer about the benefits of British wool products, 
promoting our partners brands and directing them to retailers 
who sell the products.”

A new British Wool website was launched in June, which has 
a new and engaging section dedicated to consumers.  As well 
as highlighting the many benefits of wool, the new website has 
a section where consumers can search for retailers selling high 
content British wool products. British Wool has also attended 
a number of high-profile consumer shows such as Grand 
Designs.

Mr Clark says: “This allows us to target a large relevant 
audience of consumers over a very short space of time. 
We also gather crucial research that helps us shape our 
marketing and take live sales leads, which we pass onto our 
manufacturing partners.

New licensee scheme
“The main wool carpet manufacturers are fully on board with 
our new approach and have supported us 100%. Although 
relatively early days, the initial feedback from retailers is 
extremely positive. We will continue to monitor this over the 
coming months prior to a national launch.”

British Wool has just implemented a new licensee scheme 
designed to promote products with high British wool content. 
Mr Clark explains: “We will work with our licensees to create 
engaging product display stands for retailers, which will be 
known as the ‘British Wool Collection’. Additionally, we are 
developing new displays and merchandising support for the 
beds and bedding market and will be rolling that out on a trial 
basis shortly.”

British Wool is also working on the next phase of its 
marketing plan, which will involve targeting the Chinese market.
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New and second hand

mains and 12V machines.
Full range of spares.

All requisites for shearers.
NZ Super Crook for only £25

Contact 01822 615456 or
info@georgemudgeshearing.co.uk

www.georgemudgeshearing.co.uk

BRITISH ROUGE SHEEP 
 

The easy lambing terminal sire 
producing quick growing lambs with 

excellent meat to bone ratio 
 

Secretary: Patricia Imlah 
secretary@rouge-society.co.uk 

01651 862920 
07803 897419 

 

www.rouge-society.co.uk 

Charmoise
Hill Sheep

• HARDY Hill Sheep
• Add SHAPE to your prime lambs

• EASY Lambing
• Terminal Sire suitable for 

tupping EWE LAMBS
Please contact David Trow Tel: 01686 688234

www.charmoisesheep.co.uk

ASSOCIATION

SH
EEP BREEDERS’

Est. 1892

strength in versatility

Tel: 01305 262126
e-mail: dorsetsheep@xlnmail.com

www.dorsetsheep.org.uk

For details of your local breeders call
Tel: 01904 448675

www.meatlinc.co.uk

Blackface 
Sheep Breeders’   
Association 

Information on the breed and sale dates 
available on our web site or from:- 

Aileen McFadzean, Tel/Fax: 01738 634018 
Email aileen@scottish-blackface.co.uk 

www.scottish-blackface.co.uk

Cambridge
Now providing genotyped rams 
of known prolificacy potential 

Details from Alun Davies 
Cambridge Sheep Society Secretary

01513 275699 
alundavies392@btinternet.com 

www.cambridge-sheep.org.uk

T: 015395 67973    www.beltex.co.uk

ILE DE FRANCE
The breed to meat 

your grades 
For 3Ls 

use an Ile de France 
Lean, Liveweight
and Lively lambs 

Secretary Edward Adamson 
07711 071290

www.iledefrancesheep.com

MANX LOAGHTAN 

Low input producer of gourmet 
quality lamb and mutton 

 

Fine, naturally coloured wool 
 

Ideal conservation grazer 
 

Breed Secretary, Kim Everett, 01580 852691 
 

www.manxloaghtansheep.org 
  

 

Southdown 
Great on ewe lambs 

 

Details from the secretary 
Mrs Gail Sprake  
01986 782251 

secretary@southdownsheep 
society.co.uk 

 

www.southdownsheepsociety.co.uk 
 

The breed that makes ends meat 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

The leading domestic 
Terminal Sire Breed 

suffolksheep.org 
email 

enquiries@suffolksheep.org 
telephone

028 2563 2342

LLEYN
Sheep Society

Secretary
01758 730366
Promotions Officer
079666 99930
promotions@lleynsheep.com

www.lleynsheep.com

Printed from: Serif PagePlus 17,0,3,28 Copyright © 1991-2013 Serif (Europe) Ltd. All Rights Reserved
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EASY CARE
LOW MAINTENANCE

NO SHEARING
EXCELLENT MOTHERS

HARDY

Take the stress 
out of shepherding

www.easycaresheep.com
info@easycaresheep.com

EasyCare

NORTH COUNTRY CHEVIOT

Profit from Quality Store Lambs
Visit www.nc-cheviot.co.uk
Contact 07834817710 or

secretary@nc-cheviot.co.uk

The ideal 
crossing 
sire for
all hill 
ewes

The ideal 
ewe for

producing
mules and 
half-breds

Be the smarter investor,
use a Border Leicester

See what it can do for your flock!
It’s as easy as ABC...
Added conformation
Built to last
Cross it with any breed
Contact: Katie Keiley, Secretary 01556 660155. 07920 855440

www.borderleicesters.co.uk

SWALEDALE
SHEEP

BREEDERS
ASSOCIATION

England’s Premier Hill Breed.
Ewes are supreme for breeding 

Mule Lambs.
Rams are ideal for crossing

with other Hill Breeds for
increased lamb production

on the hill.
Secretary:

John Stephenson
Barnley View, Town Head, 
Eggleston, Barnard Castle,

Co. Durham DL12 0DE
Tel: 01833 650516

C HAROLLAI S
for 2018

l FAST GROWTH TO 
MARKET SPECIFICATION

l EASY LAMBING
l FIT FOR PURPOSE WITH 

IMPROVED HARDINESS
www.charollaissheep.com

01953 603335
office@charollaissheep.com
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NEMSA: North  

of England 
Mule Sheep 
Association 

 

SIMPLY THE BEST! 
 

The success of the North of 
England Mule has assured its 
place through the country’s 

leading commercial flocks. Why 
have mutton when you can lamb? 

www.nemsa.co.uk 
 

Details from Marion Hope  
01387 371777  

nemsa@btinternet.com 
 

DORSET
DOWN

FAST FINISHING LAMBS OFF GRASS
Dorset Down Sheep Breeders’ Association

Havett Farm, Dobwalls, Liskeard, PL14 6HB
01579 320273 secretary@dorsetdownsheep.org.uk

www.dorsetdownsheep.org.uk

SHROPSHIRE SHEEP
The versatile,

tree-friendly breed

Contact Claire Jakeman
07766 238346

Consumer at the heart of British 
Wool’s new marketing approach

New display stands have been created to support sales of 
British Wool carpets.



4 Obtain the ideal body condition score

4 16ME MJ/kg DM - Extra High in energy

4 Stronger oestrus response

4 Achieve a more compact lambing period

4 Research proven in the UK and around the world

+44 (0)16973 32592
info@crystalyx-global.com
www.crystalyx-global.com

EXTRA HIGH ENERGY

Follow Crystalyx UK

FOR  
FLUSHING

AND  
TUPPING

TYPICAL DAILY COSTS3-5p PER EWE

The NSA Next Generation project hosts 
an event every autumn to bring young, 
like-minded people together, offering 
an interesting and social day that also 
arms them with practical skills for their 
sheep flocks, careers and businesses.

To be held at Hexham Market, 
Northumberland, on Wednesday 21st 
November, attendees will gather together 
at the beginning and end of the day, and 
for lunch, but otherwise meet in smaller 
groups for various workshops looking at 
practical sheep farming skills, business 
management and other useful topics.

Joanne Briggs coordinates the NSA 
Next Generation project. She says: 
“The purpose of the day is to create 

an informal atmosphere where people 
can ask questions and steer the 
conversation in the direction they want. 
Details of the workshop topics are on 
the website and you choose four to 
participate in when you book your free 
place.

Engaging session
“This is a great way to ensure everyone 
enjoys themselves, meets other people 
with similar interests and goes away with 
information relevant to their situation.”

Participants in the event will also 
be able to learn more about the NSA 
Samuel Wharry Memorial Award for the 

Next Generation, which is a new £1,000 
travel bursary to support a young person 
in a study trip to explore the application 
of science in sheep production. 
Applications for this will open in early 
November and anyone aged 16-35 will 
be eligible to apply.

Thank you in anticipation to Hexham 
& Northern Marts for hosting and to 

British Wool for sponsoring 
the catering.

40 SHEEP FARMER  

Come along to NSA Next Gen event

Each month, the NSA Next Generation Ambassadors are 
sharing their experiences as young sheep farmers. Read a 
taste here or visit www.nsanextgeneration.org.uk.

Q. Following the tough conditions of last winter and this
summer, how are you going to feed your stock this winter?

Richard Rossiter, Devon. Thankfully we got the chance to make 
hay early on with the grass that grew between April and June. 
We will have to use more concentrate on the prime lambs as 
with no grass for the last few months we haven’t been able to 
get them with the right finish on them. We will be using forage 
crops for running on rams and ewe shearlings for the following 
year to sell.

Zoey Symington, Shetland. We are short on silage bales this 
year due to the dryness of the summer. We feed concentrates 
every winter and this year we will have to increase that, and we 
have fodder crops for lambs and cast ewes in the back end. 

How many ewes are you tupping this autumn? 

Lauren Bird, Scottish Borders. We’re upping from 1,500 to 
1,800 this year. Last year was the first year of having this place 
so carrying capacity was a bit of a guess, but we feel we can 
definitely carry more stock, especially selling lambs as stores 
as we have been. 

Catherine Sanderson, North Yorkshire. A similar number to 
last year, as we only just managed this spring with the lack of 
grass at lambing time and it’s put me off getting any more this 
year!

What environmental message can you give a non-farmer 
about your flock? 

Rollo Deutsch, Gloucestershire. Every lamb is reared as 
naturally as possible off grass in a natural environment. They 
are Cotswold-born and bred and forage-fed, only having to 
travel four miles down the road to Stratford Market afterwards. 
Most of them drink spring water too.

David McMullan, County Antrim. We are in a countryside 
management scheme that includes wild flower meadows, and 
we do all machinery work as efficiently as possible, which will 
surely reduce our carbon footprint. 

NSA Ambassadors share experiences

As well as getting together on a regular basis, the 
Ambassadors are doing a monthly Q&A. 

The NSA Next Generation day is a social and practical event.

Essential info
What: NSA Next Generation open event.
When: Wednesday 21st November from 
10.30am.
Where: Hexham Market, Tyne Green, 
Hexham, Northumberland, NE46 3SG.
Who: NSA Next Generation is aimed 
at 16-35 year olds, but anyone falling 
outside that age range won’t be turned 
away. 
Cost: Free to attend with lunch included. 
But you must book in advance.
Book online: Go to 
www.nsanextgeneration.org.uk.



CYDECTIN® TriclaMox® 1mg/ml + 50mg/ml Oral Solution for Sheep contains triclabendazole and moxidectin POM-VPS. For further information see the SPC or contact Zoetis UK Limited, Walton Oaks, Dorking 
Road, Tadworth, Surrey KT20 7NS. www.zoetis.co.uk. Customer Support: 0845 300 8034. Use medicines responsibly (www.noah.co.uk/responsible) Date of preparation: May 2018 AH298/18, MM03337

LET’S STAND TOGETHER 
AGAINST FLUKE AND WORMS

FOR ANIMALS. FOR HEALTH. FOR YOU.

CYDECTIN® TriclaMox® drench
The ONLY fl ukicide combined 
with a long-acting wormer

Zoetis.co.uk/parassist

TAKE YOUR STAND
speak to your animal health adviser today.
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